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Imagine studying at a renowned university that can offer you the chance of studying for a degree at an iconic Italian city. That is 
the opportunity which awaits students who choose Università Cattolica del Sacro Cuore, affectionately known as Cattolica.

Cattolica, a comprehensive university, offers an impressive range of innovative programs in the fields of Economics & Business, 
Accounting & Finance, Agriculture, Psychology and Linguistics, as well as Philosophy and the Arts. In the renowned QS World Uni-
versity Rankings by Subject 2015, Cattolica’s ascendency placed the University in formidable company, with every discipline ranked 
in the top 200 in the world, or higher. 

Whilst at Cattolica we pride ourselves on our academic reputation, what truly distinguishes our University is the campus diversity 
and endless possibilities. You will be sure to choose a program and learning environment that is the best fit for you, one that will 
facilitate the growth of skills and competencies towards your brighter future. 
 

But whichever your choice of location, you will remain part of one family. The Cattolica  family. 

A family whose networks touch every corner of the globe, whose care and commitment towards every student binds us as one. 
And ensures an international study experience like no other. 

Open new doors
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Milan

Piacenza-Cremona

Brescia

Rome

4 campuses across Italy

Open your mind

Founded in 1921

40,000 students

2,900 international students

12 schools

Over 200 Italian-taught programs

18 English-taught programs

6,900 internships per year

Over 70 research centers

2,000 faculty members

TOP 200 QS World University 
Rankings by Subject 2015

Cattolica facts & figures

6 7
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Milan

Milan in the spotlight 

 ● The Province of Milan has 3,000,000 inhabitants
 ● The Italian Stock Exchange, la Borsa Italiana, is a 
10-minute walk from campus

 ● Italy’s main industrial, commercial, and financial 
center

 ● Milan boasts a driving economy which makes it an 
important gate to the international capital markets

 ● World capital and headquarter to many of Italy’s mul-
tinational corporations, fashion and design brands

 ● Host of the Expo 2015 World Fair with the central 
theme: “Feeding the Planet, Energy for Life”

 ● A regular host of international events which trans-
form the city and its population

 ● Conveniently positioned, making Milan an ideal 
transport hub with 3 airports, high-speed trains, and 
a 2-hour drive from the Alps and the Ligurian coast

Campus highlights
 ● Academic excellence across 8 schools: Banking, 
Finance and Insurance Sciences; Economics; Human-
ities; Political and Social Sciences; Education; Foreign 
Languages and Literature; Law; Psychology

 ● Cattolica’s largest campus is home to more than 
27,500 students

 ● Originally a monastery restructured and designed by 
Renaissance architect Donato Bramante in the 16th 
century 

 ● Milan campus is located in the heart of the city, 
where Renaissance architecture sits alongside signifi-
cant historic monuments

Watch our 
video!

8 9
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Piacenza -

Cremona

Piacenza - Cremona in the spotlight 

 ● The Province of Piacenza has 290,000 inhabitants
 ● The Province of Cremona has 360,000 inhabitants
 ● Located at the cross-roads of Italy’s famous agricultu-
ral heartland

 ● A key position in the Northern Italian food valley 
where approximately 53,000 agricultural businesses 
are based 

 ● 113 billion € contribution to the agri-food sector

 ●  Two medieval towns characterized by the enchant-
ing Italian countryside, old farmhouses, cultivated 
plain farm fields, and culinary specialties  

 ● Piacenza is located 72 km South-East from Milan
 ● Cremona is located 110 km South-East from Milan

Campus highlights
 ● Piacenza-Cremona is home to 3,000 students 
 ● Academic excellence across 3 schools: Economics & 
Law, Agricultural, Food and Environmental Sciences, 
Education

 ● Its strategic location makes it an ideal location for 
Agribusiness studies 

 ● Partner with leading companies: Barilla, Mutti,  
Parmalat, Latteria Soresina among others

 ● Practical learning with on-campus laboratories and 
plain farm fields in close proximity  

 ● Sports center with an area of 8,000 m2 with two 
volleyball courts, a gymnasium, and an outdoor rock 
climbing wall

10
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Augusto Marietti
Internet Entrepreneur 
Mashape Founder & CEO

Romano Prodi
Former Prime Minister and 
EU Commission President

Igor Cassina
Gymnast Gold Medal 
Winner Athens 2004

Franca Sozzani
Director Vogue Italia
Editorial Director Condé Nast Italia

Lorenzo Ornaghi
Former Rector and 
Minister of Cultural Heritage

Monica Maggioni
Journalist and Director 
RaiNews24

Michele Norsa
CEO Salvatore Ferragamo

Concetta Lanciaux
Vice-President of fashion 
house Louis Vuitton Moët 
Hennessy

Cattolica prepares outstanding graduates for both the private and public 
sectors. Where could your program take you? 
Become one of Cattolica’s inspiring graduates.

The higher education system in Italy is structured into four 
different stages:

Undergraduate Degree/Bachelor of Science - B.Sc.  
(Laurea Triennale o a Ciclo Unico)
Course duration: 3, 5 or 6 years
ECTS/Credit points: 180, 300 or 360 
Aims to provide a solid foundation in the core subjects as well as 
more specialized, professional training. Students holding a 3-year 
undergraduate degree or Laurea a Ciclo Unico can either enter 
the job market or continue their studies by applying for a Master 
of Science or Specializing Master program.

Graduate Degree/Master of Science - M.Sc.  
(Laurea  
Magistrale)
Course duration: 2 years
ECTS/Credit points: 120
Undertaken after the undergraduate degree and aims to 
provide rigorous, advanced training in more highly special-
ized areas.

Specializing Master (Master Universitario)
Course duration: 1 year
ECTS/Credit points: 60
A professionalizing program providing practical knowledge 
and training through coursework and internships. These 
masters programs within the Italian education system do not 
generally allow access to a Ph.D. program upon completion 
of the Master. Recognition of the Specializing Master towards a 
Ph.D. program outside of Italy will depend on local state regula-
tions or individual doctoral programs.

Doctoral Program - Ph.D. (Dottorato di Ricerca)
Course duration: 3 years
ECTS/Credit points: 180
Undertaken after the completion of a Master of Science or an 
equivalent graduate degree. It aims to develop the profession-
al competence to carry out high level research in manufactur-
ing and service companies, public bodies and universities.

3 Years - 180 ECTS 
Dottorato di 

Ricerca (Ph.D.)

5/6 Years - 300/360 
ECTS 

(B.Sc. + M.Sc.)
Law/Education/

Medicine

2 Years - 120 ECTS 
Laurea 

Magistrale (M.Sc.)

1 Year - 60 ECTS 
Specializing 

Master

3 Years - 180 ECTS 
Laurea Triennale (B.Sc.)

Pre-University Education 13 Years

1 Year - 60 ECTS 
2nd Level Specializing 

Master

Notable alumni
Italian higher education system

Alfredo Altavilla
FCA Group 
EMEA



14 15

between a 2-year Master of Science 

and a 1-year Specializing Master?

The Graduate degree/ 
Master of Science - M.Sc.  
(Laurea Magistrale): 

 ● Awarded after two years of graduate studies for a 
total of 120 ECTS

 ● Aims to provide rigorous, advanced training in more 
highly specialized areas

 ● Enables you to apply for a Ph.D. at any Italian or 
international university

The 1-year Specializing Master 
(Master Universitario):

 ● Focuses on specific topics and aims to provide prac-
tical skills to graduates wanting to develop specific 
professional competences 

 ● Upon completion, students will have earned at least 
60 ECTS

 ● Cattolica’s English-taught 1-year specializing Master 
programs all include consultancy work projects that 
may lead to internships/job opportunities

What’s the difference

List of M.Sc. pages 16 - 2514
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Economics

A genuine experience
Cattolica takes great pride in preparing its 
students with the adequate knowledge, 
skills, and great motivation for starting the 
Economics profession as expert analysts 
in firms, financial institutions and think 
tanks, applied economists in research 
centers and international institutions, or 
academic economists conducting scien-
tific research in university departments 
around the world.

Research
In 2015 Università Cattolica was ranked 
among the world top 150 best Universi-
ties in the Economics and Econometrics 
subject area. Source: QS World University 
Subject Ranking.

Innovative method
You will experience an intensive teaching 
activity with active in-class participation, a 
direct interaction with the faculty mem-
bers and visiting professors, and extensive 
laboratory sessions to get you acquainted 
with the latest computational techniques 
that are essential for a successful career 
in Economics.

Global perspective
Università Cattolica offers its students the 
opportunity to study abroad during the 
summer. Our summer programs allow 
students to earn credits while studying 
abroad at one of Cattolica’s prestigious 
partner institutions.

M.Sc. in Economics

The program provides students with a solid training in 
Economics emphasizing rigorous analytical thinking and ad-
vanced quantitative methods. Faculty members are interna-
tionally recognized economists. Our aim is to train econo-
mists suited both for academic and non-academic careers

Learning objectives

During the first year, students will study the foundations of 
economics and quantitative analysis, whereas the second 
year is devoted to field courses that will expose them to 
recent developments at the frontier of economic research 
in a variety of topics. At the end of the second year students 
will work on their final dissertation. The curriculum also 
offers an internship program with either economic research 
institutions located in the Milan area or within the Universi-
ty’s Department of Economics and Finance, where student 
are offered the opportunity to work as an applied econo-
mists on real world economic issues, as well as meeting 
prospective employers. The skills acquired through the M.Sc. 
in Economics prepare students to pursue their careers both 
in academia through further education at the Ph.D.  level as 
well as in the labour market as applied economists in firms, 
banks and institutions. 

Career opportunities & professional recognition 

The M.Sc. is now at its sixth edition and so far it has per-
formed very well in terms of placement in the labour market 
(Eurizone, Deloitte, Oxford Policy Management, Intesa San 
Paolo) and in the academia (some of our student are now 
completing their Ph.D.s at Universitat Pompeu Fabra Barce-
lona, University of Nottingham, Scuola Superiore Sant’Anna, 
and Università Cattolica del Sacro Cuore, and include win-
ners of prestigious scholarships granted by the Bank of Italy).

Curriculum

N.B.: All courses are at upper-intermediate level. 

First year credits
 ● Microeconomics (8 ECTS/CFU)
 ● Macroeconomics (8 ECTS/CFU)
 ● Mathematics for economic analysis (8 ECTS/CFU)
 ● Empirical economics (8 ECTS/CFU)
 ● Statistical modelling (8 ECTS/CFU)
 ● Two business courses among the following (16 ECTS/
CFU):

 ○ Public management
 ○ Supply chain management
 ○ Performance measurement
 ○ Corporate governance and social responsibility

 ○ Business communication
 ○ Change management
 ○ Cross cultural management

 ● One law course (8 ECTS/CFU) among:
 ○ Transnational commercial law
 ○ Principles of financial regulation

Second year credits
 ● Three Economics courses (24 ECTS/CFU) among:

 ○ Monetary economics and asset pricing
 ○ International economics
 ○ Political and public economics
 ○ Industrial organization
 ○ Labor economics
 ○ Topics in economic theory
 ○ Political economy of the European Union

 ● One of the following (student’s choice subject to approval) (8 
ECTS/CFU) A course in Economics, or Internship program, or 
a course among:

 ○ Corporate finance
 ○ International corporate finance
 ○ Project management
 ○ Quantitative methods for finance
 ○ Applied statistics and big data (Advanced)

or
 ○  A course in Business, or
 ○  A course in Law

 ● Final dissertation (24 ECTS/CFU)

Program-specific entry requirements

 ● Strong background in economics and quantitative 
methods. Major in economics, mathematics, statistics, or 
business studies.

 ● Applications from students who did not major in the 
previously mentioned subjects will also be evaluated. In 
these cases submission of an official report for the GRE or 
the GMAT test with a satisfactory performance level in the 
quantitative section would help increase their chances of 
admission.

See the entry requirements section at page 56 for other 
general graduate requirements (i.e. language prerequisites).

School 
Economics

Campus 
Milan, Italy 

Program type  
Graduate degree/Master of Science - M.Sc. (Laurea 
Magistrale)

Duration 
September 2016 - September 2018 (2 years)

Total ECTS 
120

Program name  
M.Sc. in Economics - Laurea Magistrale in Economia 
(Profilo in Economics)

Meet Joseph
Born: Kenya
Educated: Università Cattolica, Milan
Future goal: Work as an applied economist 
in International Organizations working to 
foster global sustainable economic growth 
and reduce poverty around the world.

16
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Management

Employment rate 
Ninety percent of Università Cattolica’s  
graduates from the Management sector 
enter into the work force within twelve 
months of graduating.

Professional recognition
Our management and business courses 
are recognized by the Italian industry as 
one of the most valuable and skilled. This 
is demonstrated by our employer reputa-
tion and links to the business sector.

World class opportunities
The quality of our graduates are known 
to leading global management compa-
nies which specifically come to our
Milan campus to present their companies 
and recruit the most brilliant students for 
their graduate schemes.

You matter
Your personalized learning experience 
starts here. Build your curriculum to focus 
on your interests, or to get a broad un-
derstanding of managerial issues.

Meet Sun
Born: South Korea
Educated: Università Cattolica, Milan
Future goal: go back to Seoul and work for 
a high tech company

M.Sc. in Management

The Management program is designed for students who 
wish to play an active role in managerial processes typical 
of companies operating in a global market. Students will 
explore areas critical to every business enterprise, including 
accounting, organizational behavior, business communica-
tion, and strategic management.

Learning objectives

The course provides advanced training in the key areas of 
management and business administration in global contexts. 
A major strength of the program is the combination of 
strong analytical foundation and applications to real world 
issues. Students will learn to integrate international manage-
ment and innovation issues, as well as industry and econo-
my-related competences for understanding changing global 
organizations. Several teaching methods are used, including 
group project work, case studies, role-plays, and simulations.

Career opportunities & professional recognition 

The program opens up a wide range of career opportu-
nities. Graduates have both the technical knowledge and 
the methodological tools suited to pursue professional 
and managerial careers in large corporations dealing with 
international and multicultural issues, as well as smaller and 
national companies implementing and managing interna-
tional processes and strategies.

Curriculum

First year credits
 ● Mathematics for management (8 ECTS/CFU)
 ● Transnational commercial law (8 ECTS/CFU)
 ● Industrial organization (8 ECTS/CFU)
 ● Four elective courses (32 ECTS/CFU) among

 ○ Corporate strategy
 ○ Corporate finance (advanced)
 ○ Customer-based marketing strategy
 ○ Financial accounting and analysis (advanced)
 ○ HR management
 ○ Management control systems
 ○ Supply chain management 

Second year credits
 ●  One elective course among the Economic courses (8 
ECTS/CFU): 

 ○ International economics
 ○ Monetary economics and asset pricing
 ○ Political economy of the European Union

 ○ Labor economics
 ● Three elective courses (24 ECTS/CFU) among:

 ○ Business communication
 ○ Change management
 ○ International corporate finance
 ○ Management information systems
 ○ Project management
 ○ Performance measurement
 ○ Work and organizational psychology  

 ●  Business Lab: introductory course (4 ECTS/CFU)
 ●  Field project or Internship (8 ECTS/CFU)
 ●  Business Lab course (1 out of the following, 8 ECTS/CFU)

 ○  Brand management
 ○  Corporate governance and social responsibility
 ○  Cross cultural management
 ○  Entrepreneurship
 ○  International business management
 ○  Public management

 ●  Thesis (12 ECTS/CFU)

The Business lab is the core of the program which foresees 
the integration of fifteen business partners divided into five 
themed sectors:

 ● Consulting firms
 ● Multinational firms
 ● Luxury and fashion
 ● Small and medium enterprises
 ● Healthcare organizations

The integration will be carried out through the involvement 
of testimonials, case studies, etc. as well as student participa-
tion in a field project or internship. Please note that students 
will be assigned to the project/internship based on the 
demand for each of the sectors and overall student perfor-
mance.

Program-specific entry requirements

Students need to hold an undergraduate degree either:
 ● In a subject relevant to the chosen degree, such as eco-
nomics, management or business studies; or

 ● In other fields (such as engineering or social sciences) if 
they have studied at least 4 out of the following 5 sub-
jects, which will be verified through their transcripts: com-
mercial law, financial management, marketing, business 
organization, management accounting.

See the entry requirements section at page 56 for other 
general graduate requirements (i.e. language prerequisites).

School 
Economics

Campus 
Milan, Italy 

Program type  
Graduate degree/Master of Science - M.Sc. (Laurea 
Magistrale)

Duration 
September 2016 - September 2018 (2 years)

Total ECTS 
120

Program name  
M.Sc. in Management - Laurea Magistrale in 
Management

18
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Banking and 

Finance

Location
The financial district, including the Italian 
Stock Exchange, is located only ten min-
utes from our campus, a prime vicinity for 
those students who plan on studying in 
the field of Banking and Finance.

Our experts
Cattolica takes great pride in its program 
contributors. Both academics and profes-
sionals from the field teach at our Univer-
sity. Special guests and renowned experts 
will enhance your learning experience at 
Cattolica.

Career service
Cattolica’s Career Service will help ori-
entate you along the paths of research, 
internships and employment, providing 
you with highly valuable information and 
support.

International Student Services
At Cattolica, international students should 
never fear being alone. We have invested 
in a range of services which ensure that 
our international visitors are fully support-
ed. Our objective is to guarantee that the 
unique Cattolica welcome is there for all.

Meet Anxhela
Born: Albania
Educated: Università Cattolica, Milan
Future goal: to become a Risk Modelling 
Analyst in London

M.Sc. in Banking & Finance

The Banking and Finance program is a specialized degree 
designed for students who wish to concentrate their career 
in financial markets and institutions. The program provides 
advanced training in the key areas of trading and risk man-
agement. A significant feature of this program is the combi-
nation of strong analytical foundations and applications that 
deal with real world issues.

Learning objectives

Students will learn to integrate financial models, firm-specific 
as well as industry and economic factors in their decision 
making process. In this program, students will have access 
to meetings with highly qualified speakers from areas such 
as the financial industry, internship programs in major Italian 
and international financial institutions, and exchange pro-
grams in European and US universities.

Career opportunities & professional recognition 

Graduates from the Banking and Finance program will gain 
both the technical knowledge and the methodological tools 
suited to pursue professional and managerial careers in 
banks, asset management companies, security firms, large 
corporations (particularly in the Treasury and Finance depart-
ments), and regulators. Professional consulting positions in 
all areas of Banking and Finance represent another option 
for graduates.

Curriculum

First year credits
 ● Advanced financial accounting (5 ECTS/CFU)
 ● Advanced microeconomics (5 ECTS/CFU)
 ● Applied econometrics (8 ECTS/CFU)
 ● Applied statistics for finance (6 ECTS/CFU)
 ● Corporate finance (8 ECTS/CFU)
 ● Derivative securities pricing (8 ECTS/CFU)
 ● Monetary economics (6 ECTS/CFU)
 ● Principles of financial regulation (10 ECTS/CFU)
 ● Quantitative methods for finance (8 ECTS/CFU)

Second year credits
 ● Investment risk management (4 ECTS/CFU)
 ● Foreign language (French, German, or Spanish)*                  
(4 ECTS/CFU)

 ● Market microstructure (8 ECTS/CFU)
 ● Risk management (8 ECTS/CFU)
 ● Electives (12 ECTS/CFU)
 ● Thesis (20 ECTS/CFU)

* The foreign language course can be anticipated to the first 
year. The language of instruction of the French and Spanish 
foreign language course is taught in English. German is 
taught in Italian.

Elective courses list
Business area

 ● Corporate governance and social responsibility - I part 
(4 ECTS/CFU)

 ● International corporate finance (8 ECTS/CFU)
 ● International financial markets (4 ECTS/CFU)
 ● Project management (8 ECTS/CFU)
 ● Real estate finance (4 ECTS/CFU)
 ● Stage/Internship (8 ECTS/CFU)

See the entry requirements section at page 56 for general 
graduate requirements (i.e. language prerequisites).

NB: Upon submitting the study program for the first Master’s 
degree year, students may insert up to 12 ECTS relative to 
the teachings of the second year.

School 
Banking, Finance and Insurance Sciences

Campus 
Milan, Italy 

Program type  
Graduate degree/Master of Science - M.Sc. (Laurea 
Magistrale)

Duration 
September 2016 - September 2018 (2 years)

Total ECTS 
120

Program name  
M.Sc. in Banking and Finance
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International

Management, Legislation 

and Society

We care
The relationship between the students 
and the professors is an added value at 
Cattolica’s Piacenza campus. Students are 
stimulated and encouraged to achieve 
their goals by showing competitiveness 
and ambition, preparing them for an ideal 
array of future job opportunities.

Industry related
The economy of the province of Piacenza 
is based on, Small and Medium-sized 
Enterprises (SMEs), active mainly in manu-
facturing, services and construction indus-
tries, sectors on which the events held at 
Piacenza Exhibition Center are focused.

Career support
The Career Service at Cattolica’s Piacenza 
campus provides support to students by 
helping them find relevant internships 
and placements related to their studies.

International network
During the International Management, 
Legislation & Society program, options 
to study abroad will be offered. A Study 
abroad can come in different forms, from 
Erasmus programs to visiting semesters at 
the International Partnership of Business 
schools (IPBS) partner institutions.

Meet Karim
Born: Turkey
Educated: Università Cattolica, Piacenza
Future goal: work in the corporate strategy 
field in London

M.Sc. in International Management, Legislation and Society

Companies tend to employ graduates who have developed 
awareness to issues of internationalization, who are com-
petent to work in multinational working groups, who can 
analyze international markets, and those who can develop 
major projects. The International Management, Legislation 
and Society program aims to give students an education 
that enables them to adapt quickly to an international envi-
ronment, whilst understanding the dynamics, and knowing 
how to effectively identify solutions to managerial problems.

Learning objectives

The curriculum presents two types of courses: subjects 
relating to the basic disciplines (business, economic, and 
law), and subjects relating to business issues and problems 
typically associated with the processes of internationalization 
of firms. This is done to balance traditional knowledge of 
management with the specialization and the development 
of specific internationalization-oriented skills. In addition to 
traditional business disciplines, there are courses that intend 
to develop the capability to work in different social and 
cultural contexts, and to review, develop and implement 
internationalization of firms.

Career opportunities & professional recognition 

Graduates from the International Management, Legislation 
& Society program are exposed to a wide range of ca-
reer opportunities. Graduates will have both the technical 
knowledge and the methodological tools suited to pursue 
professional and managerial careers in large corporations 
and international institutions (WTO, IMF, WB) dealing with 
international and multicultural issues, as well as smaller and 
national companies, implementing and managing interna-
tional processes and strategies.

Curriculum

First year credits
 ● Corporate strategy & strategic control:

 ○ Module 1 - Corporate strategy (5 ECTS/CFU)
 ○ Module 2 - Strategic control (5 ECTS/CFU)

 ● ELECTIVE (one of the following two)
 ○  Cross cultural management (5 ECTS/CFU)

 ○ Management of Information Systems and Society 
(5 ECTS/CFU)

 ● Doing business in emerging markets (5 ECTS/CFU)
 ● Entrepreneurship and small business management:

 ○ Module 1 - International corporate taxation and tax 
planning (5 ECTS/CFU)

 ○ Module 2 - Small business management (5 ECTS/CFU)
 ● European Economic Law (5 ECTS/CFU)
 ● International competitiveness (7 ECTS/CFU)
 ● English for international management (5 ECTS/CFU)
 ● Seminar on Theological Issues

Second year credits
 ● Business finance:

 ○ Module 1 - Financial analysis (5 ECTS/CFU)
 ○ Module 2 - Corporate finance (5 ECTS/CFU)

 ● International finance (5 ECTS/CFU)
 ● International strategies:

 ○ Module 1 - International business strategy (5 ECTS/CFU)
 ○ Module 2 - Business Government relations (4 ECTS/
CFU)

 ● Business Analytics (6 ECTS/CFU)
 ● Direct Investment and Trade Law (6 ECTS/CFU)
 ● Public Law (6 ECTS/CFU)
 ● International Management (10 CFU):

 ○ Module 1 - International human resource management 
(5 ECTS/CFU)

 ○ Module 2 - International institutions and society (5 
ECTS/CFU)

 ● Compulsory internship (7 ECTS/CFU)
 ● Thesis (20 ECTS/CFU)

See the entry requirements section at page 56 for general 
graduate requirements (i.e. language prerequisites).
 
Please note, minor changes could be made to the program. 
Please refer to www.ucscinternational.it for updates. 

School 
Economics and Law

Campus 
Piacenza, Italy 

Program type  
Graduate degree/Master of Science - M.Sc. (Laurea 
Magistrale)

Duration 
September 2016 - September 2018 (2 years)

Total ECTS 
120

Program name  
M.Sc. in International Management, Legislation and 
Society - Laurea Magistrale in Gestione d’Azienda

22
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Agricultural and 

Food Economics

Location
Cremona is located in the Lombardy
Region, which in itself has over 53,000
agricultural businesses and contributes
€113 billion to the Agri-food industry 
revenue. It is also the most advanced 
region in Italy with regards to biotechnol-
ogy, with 78 companies operating in the 
sector.

The school
The course is organized by SMEA Post-
graduate School at Università Cattolica. 
The School has almost 30 years of expe-
rience in graduate education, advanced 
scientific research and extension, in the 
field of agricultural and food economics 
and business.

Job ready
Studying Agricultural and Food Econom-
ics in Cremona will give you the precious
opportunity to combine the high stan-
dard education delivered by our faculty 
and the managerial approach developed 
during internships and seminars with 
distinguished agribusiness company 
managers. 

Global perspective
Università Cattolica offers its students the
opportunity to study abroad, both during 
regular terms and the summer. Our ex-
change and summer programs allow
students to earn credits while studying
abroad in one of Cattolica’s prestigious
partner institutions.

Meet Nancy
Born: Colombia
Educated: Università Cattolica, Cremona
Future goal: work for the Food and Agricul-
ture Organization of the United Nations

M.Sc. in Agricultural and Food Economics

Cattolica’s Cremona campus (part of Piacenza-Cremona 
campus) boasts one of the world’s most renowned teams 
of Agriculture academics, scientists and researchers; a team 
at the forefront of food innovation and technology, whose 
expertise extends to developing tracking systems for any 
product transported across the European Union. If you 
would like to study for a graduate qualification in the world’s 
fastest growing industry, then a beautiful city in the heart of 
the Italian food valley will open your doors to the world.

Learning objectives

The Agricultural and Food Economics program will prepare 
students to analyze the Agri-food system and to operate in 
the various functional areas of businesses and organizations. 
The program will develop your professional knowledge and 
skills with regards to:

 ● Analyzing traditional problems relating to agricultural 
markets and food, evaluating the implications of Agri-food 
and commercial policies

 ● Managing the liberalization processes and rules of free 
competition also within an international context 

 ● Analyzing the behavior of final consumers with respect to 
agricultural and food products

 ● Understanding the different sectors of the Agri-food sys-
tem, the vertical relations and the coordination of the vari-
ous phases of the system (e.g. agriculture, food processing, 
and food retailing)

 ● Managing emerging issues in agricultural and food 
production, including the safety of foodstuffs and the 
environmental impact of agricultural activities, the role of 
quality, information and traceability, the management of 
technical innovations, in particular biotechnology, and of 
the industrialization of agriculture 

 ● Dealing with corporate and logistical problems that affect 
business functions according to the peculiarities of agri-
business companies.

Career opportunities & professional recognition 

Graduates from the Agricultural and Food Economics pro-
gram have various professional openings in:

 ● Agri-food corporations (multinational food companies, 
Small and Medium-Sized Enterprises (SMEs), retail chains)

 ● Professional associations of agricultural and food compa-
nies service and consultancy firms for agricultural and food 
companies

 ● Entrepreneurial activities
 ● Academic or applied research

 ● International organizations

Curriculum

First year credits
 ● Management basics (8 ECTS/CFU)
 ● Technology for food health and safety:

 ○ Principles of food protection (5 ECTS/CFU)
 ○ Principles of food hygiene (5 ECTS/CFU)

 ● Economic fundamentals of the Agri-food system:
 ○ Economics of the Agri-food system (6 ECTS/CFU)
 ○ Agricultural and food legislation (4 ECTS/CFU)

 ● Quantitative methods:
 ○ Applied statistics for the Agri-food system (6 ECTS/CFU)
 ○ Applied agricultural and food economics (6 ECTS/CFU)

 ● Industrial organization (8 ECTS/CFU)
 ● Financial accounting and business evaluation (6 ECTS/
CFU)

 ● Optional courses* (8 ECTS/CFU)
 ● Seminars (1 ECTS/CFU)

Second year credits
 ● Agricultural and food market institutions (6 ECTS/CFU)
 ● Agricultural and food marketing (6 ECTS/CFU)
 ● Economics of agricultural and food markets (8 ECTS/CFU)
 ● Business planning and control (6 ECTS/CFU)
 ● Strategy and leadership (6 ECTS/CFU)
 ● Final dissertation (25 ECTS/CFU)

*Suggested optional courses: 
 ● Topics in Agricultural and Food Economics I (4 ECTS/CFU)
 ● Topics in Agricultural and Food Economics II (4 ECTS/CFU)
 ● Cultura e Lingua Italiana (Italian Culture and Language) 
(only for non-Italian students) (2 ECTS/CFU)

Selected students can attend one or two semesters in the 
following partner universities: 

 ● Technische Universität München
 ● University of California, Davis
 ● University of Connecticut
 ● North Dakota State University
 ● Iowa State University
 ● Wageningen University

See the entry requirements section at page 56 for general 
graduate requirements (i.e. language prerequisites).

School 
Agricultural, Food and Environmental Sciences

Campus 
Cremona, Italy

Program type  
Graduate degree/Master of Science - M.Sc. (Laurea 
Magistrale)

Duration 
September 2016 - September 2018 (2 years)

Total ECTS 
120

Program name  
M.Sc. in Agricultural and Food Economics
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between a 1st level and 2nd level 

Specializing Master?

The Master Universitario di I livel-
lo (also known as 1st Level 1-year 
Specializing Master): 

 ● A graduate program that can be accessed by stu-
dents holding an undergraduate degree  

 ● Focuses on specific topics and aims at providing 
practical skills to graduates wanting to develop spe-
cific professional competences 

 ● Upon completion, students will have earned at least 
60 ECTS

The Master Universitario di II 
livello (also known as 2nd Level 
1-year Specializing Master):

 ● Is a graduate program targeting students holding a 
degree that allows access to a Ph.D. program in the 
awarding country of the degree.   

 ● Focuses on specific topics that further deepen the 
student’s specialization obtained after the completion 
of their M.Sc.  

 ● Upon completion, students will have earned 60 ECTS

What’s the difference

List of Specializing Masters pages 28 - 4926
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Corporate

Communication

Location
Milan boasts extraordinary beauty. The city 
has inspired the creativity behind some of 
the world’s iconic fashion and design labels. 
Milan is recognized as a fashion and design 
capital, and has a major global influence in 
commerce, industry, music, sport, literature, art, 
and media.

We support you
Students receive support through comput-
ing platforms including teaching, discussion 
forum, group work and tutorship. There is 
a tutor tailored for every consultancy field 
project group. Within the program there is a 
strong involvement of student group works 
and meetings with companies.

Placement & career service
With 6,900 internship opportunities per year 
and over 7,100 local and international partner 
companies, Università Cattolica’s Career 
Service will help orientate students along the 
paths of research, internships and employ-
ment. 

Our companies
Supporting Companies:
Leo Burnett, MSL Group 
Partner Companies: ABC Production Agency, 
Henkel, International Advertising Association, 
Intesa Sanpaolo, Italian Brand Factory, Iterion, 
Mediacom, MSL Group, TBWA, Vizeum Aegis 
Media Group, We are social
Consultancy projects: Google, Disney, Leo Bur-
nett, Lovable, Mars, MSL, Vizeum, 3M (previous 
editions of the Master) 
Liaisons companies: Coop, Ecor Naturasì, 
Heineken, Lego (involved in class presenta-
tions and assignments).

Meet Mia Rose
Born: USA 
Educated: Chicago, USA & Università 
Cattolica, Milan
Future goal: stay in Europe, wants to create 
and manage branded content

Master in Corporate Communication 

The Master in Corporate Communication is partnered with 
LABCOM (Research Lab on Corporate Communication) at 
Università Cattolica del Sacro Cuore.

Learning objectives

The Master will enhance the potential of young brilliant 
professionals to tackle all the complexities of communication 
management. Each module of the Master training is designed 
to strengthen the students chance to become a sought out 
professional in the communication field. The Master training 
is centered on the most current and significant strategic and 
operational issues of communication in all its business config-
urations, in order to make students acquire the professional, 
interpersonal, and language skills necessary to be effective 
communicators in organizations.

Career opportunities & professional recognition 

The Master graduates will gain 360 degrees of communication 
knowledge of strategic and operational management of com-
munication (marketing communications/brand management, 
accounting and strategic planning, interactive/social media 
communications and community management, corporate pub-
lic relations, internal communications, stakeholder relations). The 
Master supports students’ career openings by:

 ● Empowering students’ self-branding capability organizing 
classes focused on effective resume writing, job interview 
training, teamwork advice, as well as diversity and cross-cul-
tural management;

 ● Supporting encounters between students and professionals 
directly in the classroom. Many of the professors are top 
executives that may hire students for internships 

 ● Involving students in field trips to companies and agencies;
 ● Challenging students with a real consultancy field project. An 
opportunity to take on the full responsibility in managing a 
project and delivering a result by activating the knowledge 
developed in the classroom. Consultancy projects are a realis-
tic and direct bridge with potential employers;

 ● Sharing students’ profiles with the Master’s partner compa-
nies and business liaisons beyond partners;

 ● Partnering with Università Cattolica Stage and Placement 
Office which collects and posts job opportunities. Over the 
past editions, students have been hired for internships at: 
BMW, FIAT, Ketchum Inc., L’Oréal, Leo Burnett, Mediacom, MSL 
Group, Pandora, TBWA Worldwide, and Vizeum Spa.

Curriculum

The 4 E of the Master in Corporate Communication excellence:
Enriching
Learning objectives

 ● Setting the foundation of the profession
 ● Offering a conceptual overview of the disciplines which 
inform the practice

COURSES 
 ● Corporate Communication (4 ECTS/CFU)
 ● Consumer & Industrial Marketing (4 ECTS/CFU)
 ● Consumer Behavior (3 ECTS/CFU)
 ● Stakeholder Relationship Management and Negotiation
(4 ECTS/CFU)

 ● Communication Skills - (3 ECTS/CFU)
 ● Advanced English for Relationship Management (3 ECTS/CFU)
 ● Italian Language and Culture (3 ECTS/CFU)

Empowering
Learning objectives

 ● Nurturing the distinctive competences of the profession
 ● Challenging and sharpening the critical abilities to manage 
communication

COURSES 
 ● Branding & Consumer-Brand Relationships (4 ECTS/CFU)
 ● Market Insights & Account Management (4 ECTS/CFU)
 ● Advertising Creative & Media Strategy (4 ECTS/CFU)
 ● Unconventional Interactive & Social Media Marketing
Communications (4 ECTS/CFU)

 ● Corporate & Marketing Public Relations (4 ECTS/CFU)
 ● Retail Experience (4 ECTS/CFU)

Enhancing
Learning objectives

 ● Refining communication skills in specialty areas
 ● Strengthening analytical thinking to interpret markets and 
society

COURSES 
 ● Business-to-Business Relationships (3 ECTS/CFU)
 ● Internal Communication & Employer Branding (3 ECTS/CFU)
 ● Qualitative & Quantitative Market Research (4 ECTS/CFU)
 ● Far East culture and language (3 ECTS/CFU)

Experiencing  
Learning objectives

 ● Activating the competences acquired during in-class training
 ● Bridging Master studies and the profession

Tasks
 ● Creativity Lab  ● Consultancy Field Project 

Ongoing professional training
 ● Individual assessment inter-
views

 ● Self-branding sessions
 ● Team-working support

 ● Diversity management 
training

 ● Job interview simulation
 ● Field trips

Program-specific entry requirements
 ● Graduates with a Bachelor or a Master Degree (BA, BS, MA, 
MS, or MBA) in economics, management, language, commu-
nication, and human sciences.

 ● All applicants should have a basic communication or 
marketing knowledge acquired during tertiary education or 
professional experience.

See the entry requirements section at page 57 for other general 
graduate requirements (i.e. language prerequisites).

School 
Economics - Language Sciences and Foreign Literature

Campus 
Milan, Italy 

Program type  
Specializing Master (Master Universitario)

Duration 
September 2016 - November 2017  
(September - May, classes 5 days a week; 5 hours per 
day/From June onwards, consultancy field project)

Total ECTS 
70

Program name  
Master in Corporate Communication
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Economics &

Finance 

Innovative method
The Master is taught entirely in English to 
a fairly small but varied class of students 
from all over the world, by a faculty that is 
very active in research and well integrat-
ed in international professional networks. 
Occasional mini-courses and lectures by 
leading international scholars, as well as 
a year-long seminar series complete our 
offer.

Focus on policy and finance
Besides all fundamental coursework for 
todays economists, our students will be 
able to take classes in both public/polit-
ical economics and/or finance, gaining 
the expertise to professionally evaluate 
the current policy debate or to enter the 
world of finance.

Your passport to...
The emphasis on political/public eco-
nomics provides an ideal starting point 
for careers in central banks, governments 
and international organization such as 
ILO, IMF, or the World Bank. At the same 
time, the emphasis on finance paves the 
way for a career in the private sector in 
fields such as corporate finance, as well 
as asset and wealth management.

Our companies
The Master provides students with all the 
essential tools and concepts to become 
accomplished economists. All courses are 
taught at an advanced level and are de-
signed to build the key competences for 
successfully dealing with the demands of 
the best Ph.D. programs in Economics, or 
for starting a career in leading research 
institutions.

Meet Irene
Born: Spain
Educated: Università Cattolica, Milan
Future goal: learn German and work for a 
research center in Germany

2nd leved advanced 

Specializing Master

Master in Economics and Finance

The Master in Economics and Finance is a graduate program, 
that allows students to complete their training in economics 
providing them with a thorough understanding of the role and 
working of the state in modern economies.

The Master is a full-time, intensive course, with a maximum 
enrollment of 20 students. The Master offers courses taught in 
English and it is accessible to students of all countries. The di-
ploma, issued by Università Cattolica, is recognized as a second 
level Master’s degree by the Italian Government.

Learning objectives

The Master will allow students to acquire the needed knowl-
edge and research experience in order to pursue further 
studies with a Ph.D. in Economics; allow them to integrate their 
academic experience with professional skills of theoretical and 
practical relevance. 

Graduate students are invited to take part in the Seminar 
series, which is organized by the Department of Economics 
and Finance on a weekly basis. During the last two years, it has 
featured scholars from top European and U.S. Institutions, such 
as Northwestern University, University of Southern California, 
University of Maryland, European Central Bank, CEMFI-Madrid, 
Université de Toulouse, Tel Aviv University, Queen Mary College 
of London, and Universitat Autònoma de Barcelona. 

Our research environment also benefits from many initiatives, 
such as the “Annual Lecture” in Political Economy, which, in 
recent years, has been delivered by prominent academics such 
as James Robinson (Harvard University), Peter Howitt (Brown 
University), Howard Rosenthal (Princeton University), and Daron 
Acemoglu (Massachusetts Institute of Technology - MIT). 

Career opportunities & professional recognition 

Students will be able to integrate their academic experience 
with professional skills of theoretical practical relevance for 
building a professional career in the research departments of 
banks, governments, and international organizations such as 
IMF, World Bank, OECD and ILO.

Curriculum

1st term (October 2016 - December 2016)
 ● Mathematics (8 ECTS/CFU)

2nd term (January 2017 - March 2017)
 ● Econometrics (10 ECTS/CFU) 
 ● Microeconomics - Advanced Course (10 ECTS/CFU)

3rd term (April 2017 - July 2017)
 ● Macroeconomics - Advanced Course (10 ECTS/CFU)
 ● Research methods (6 ECTS/CFU)
 ● Public economics (6 ECTS/CFU) or Finance (6 ECTS/CFU)

4th term (August 2017 - September 2017)
 ● Project work (8 ECTS/CFU)
 ● Final examination (2 ECTS/CFU)

Project work and final exam

The Master is granted upon the completion of all the course-
work and of a research project by which the candidate shows 
her/his ability to dominate the topics covered in the course-
work undertaken in the first three terms. Typically the research 
project takes the form of a research paper written under the 
supervision of a member of the Master faculty or of a researcher 
approved by the Director of the Master. Under certain circum-
stances, a student may have the opportunity to undertake an 
internship on a project that is evaluated by the Director of the 
Master being consistent with the Master goals. In these cases, 
the research paper can be substituted by an essay detailing the 
results achieved during the internship, to be written under the 
supervision of a member of the faculty and/or of the external 
tutor supervising the internship activity. Both in the case of a 
research paper and of an internship essay, the candidate will 
have to defend the results of her/his research during an oral 
final exam, in which the overall performance of the candidate in 
the Master will also be assessed.

Program-specific entry requirements

Students need to hold a degree that allows access to a Ph.D.  
program in the awarding country of the degree.

See the entry requirements section at page 57 for other general 
graduate requirements (i.e. language prerequisites). 

School 
Economics

Campus 
Milan, Italy 

Program type  
Advanced Specializing Master (Master Universitario)

Duration 
October 2016 - September 2017

Total ECTS 
60

Program name  
Master in Economics and Finance
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International

Business 

Professional experience
Company and cultural visits, business games, 
field work and internship activities all allow 
students to come into immediate contact with 
the work world whilst being exposed to some 
of Italy’s rich culture. Students attend around 
20 conferences with outstanding speakers; 
entrepreneurs, top managers and profession-
als of large multinationals and bright SMEs 
that allow students to share ideas with the 
business players.

Innovative method
One of the significant features of the Master 
is the tight cooperation established with 
more than 100 partner firms worldwide. This 
strong partnership gives students the out-
standing specialization opportunities related 
to internationalization process of the firms as 
well as working and living experiences in the 
most dynamic and relevant market areas of 
the world.

From theory to practice
In an increasingly challenging job market, 
Università Cattolica takes great pride prepar-
ing its students with the adequate knowledge, 
skills, and motivation to make an impact and 
become leaders in a global context. MIB 
students are in the ideal position to put into 
practice the knowledge gained in the pro-
gram that are so valued and sought.

Peer-to-peer learning
MIB supports students in designing their own 
career, which is aided by the diverse skills, 
backgrounds, and nationalities that make up 
the study body. This fosters peer-to-peer learn-
ing whilst at the same time provides a ver-
satile learning context. Additionally, students 
will be exposed to the strong community of 
alumni, business professionals, academics 
and entrepreneurs for career support and 
development, which will help students set 
the foundations to becoming culturally-astute 
business leaders for the global field. 

Meet Jan Rudolph
Born: Philippines
Educated: Philippines
Future goal: to become an entrepreneur 
and open his own business in Milan

Master in International Business

The Master in International Business (MIB) provides a relevant 
training experience that allows participants to join the next 
wave of dynamic business leaders. The program will train you to 
have the skills needed to succeed in the global marketplace.
Contents are designed according to firms’ requirements, 
allowing companies to select up-to-date competencies to 
successfully face global business perspectives in rapidly chang-
ing economies. MIB challenges its students through rigorous 
coursework and practical work activities, training its students 
to place concepts and theory into practical application. Set in 
diverse global contexts and in a global classroom, MIB students 
don’t merely think global, they simply become global.

Learning objectives

Students will be asked to use all the acquired knowledge and 
skills to solve international management problems, consolidat-
ing them and applying them to the real world of business. One 
of the most important components of the course is the strong 
collaboration with an impressive network of firms. This provides 
participants with first-hand access to professional expertise to 
prepare them for the international business world. Several prac-
tical work activities are offered with the aim to turn academic 
experience and theoretical knowledge into a professional, 
multicultural experience. Acquired skills include change man-
agement, customer-driven transformation, group negotiation 
and intercultural communication, project management, business 
process analysis and management.

Career opportunities & professional recognition 

The program prepares students for a range of diverse careers,
providing students the opportunity to work in varied roles and 
geographies. Many take management positions in depart-
ments of multinational companies and SMEs, in areas including 
general management, human resources, accounting, foreign 
trade and international marketing. Others find roles in the field 
of business consultancy.

Curriculum

 ● Economic and financial Analysis
 ● International finance
 ● Industrial economics
 ● International marketing
 ● International banking
 ● International people management
 ● International brand management
 ● Legal system and international contractual law
 ● International business strategy & international 
entrepreneurship

 ● Social skills and negotiation techniques
 ● Transportation and logistics
 ● International economics

Partner companies

One of the salient features of the Master in International Busi-
ness is the tight cooperation established with more than one 
hundred partner firms worldwide. This network intends to help 
businesses and organizations improve their competitiveness 
and capability to infiltrate international markets by effectively 
exploiting knowledge and skills that reside within the know-
how and expertise offered by the MIB partner universities. The 
Master in International Business enjoys the valuable support of 
a business network, which includes:

 ● 3M
 ● Accenture
 ● Altran
 ● Aran Cucine
 ● Atlantyca 
Entertainment

 ● Auchan
 ● Bain & Company
 ● Baker & McKenzie
 ● Brembo

 ● Cinecittà
 ● CNA
 ● Continuum 
Innovation

 ● Dolce & Gabbana
 ● Eataly
 ● EON
 ● Fratelli La Bufala
 ● Halldis
 ● IBM

 ● Innocenti Depositi
 ● LVMH
 ● Moleskine
 ● NCR
 ● NH Hotels
 ● Peroni
 ● Poliform
 ● Sky
 ● UCIMU
 ● UPS

Program-specific entry requirements

 ● Students may have various backgrounds in Agriculture, Bio-
technology, Industrial Chemistry, Information Technology, Eco-
nomics and Management, Engineering, Foreign Languages, 
Law, Literature and Philosophy, Physics, Statistics, Mathematics, 
Political Sciences, Chemistry, Psychology, Sociology, Statistics;

 ● A good command of the English language (both oral and 
written) is essential. Good knowledge of a second language 
is an advantage (among Chinese Mandarin, French, German, 
Hindi, Italian, Japanese, Portuguese, Russian, Spanish, Urdu);

 ● The potential candidates should be interested in international 
career developments, have an inclination to interpersonal 
relationships and team work, sensibility for international cul-
tures. Furthermore, potential candidates should be market-ori-
ented and goal-oriented, capable to cope with situations and 
problems in an international business environment.

Candidates must prove proficiency of the English language.
Accepted certificates include:

 ● TOEFL: internet - based (iBT) of at least 80 points; computer - 
based (CBT) of at least 213 points; paper - based (PBT) of at 
least 550 points 

 ● IELTS: of at least 6 points
 ● PTE: of at least 53 points 
 ● CPE/CAE: any successful results if available

The certificate is not required for neither English mother-tongue 
applicants, nor for students who have obtained an English 
taught bachelor.

See the entry requirements section at page 57 for other general 
graduate requirements (i.e. language prerequisites).

School 
Economics

Campus 
Milan, Italy 

Program type  
Specializing Master (Master Universitario)

Duration 
MIB Fast Track: 12-15 months (depending on the 
duration of the Internship); MIB International Track: 15-
18 months MIB; Master level Track: 24 months (1-year 
specialization abroad, post MIB Year 1)

Total ECTS 
70, 100, 120 (depending on track)

Program name  
Master in International Business (MIB)

Class profile 
20-25 nationalities
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International

Marketing Management

Problem solving
The Master is structured to guide stu-
dents in developing strategic capabilities 
in the search for innovative and creative 
customer-based marketing strategies for 
enterprises’ competitiveness. Students will 
be able to introduce a new and effective 
way of approaching and managing mar-
kets internationally.

World class faculty
Academics, professionals and key note 
speakers with international profiles will 
enhance students’ learning experience in 
the Master. 

Interdisciplinary approach
The Master has a methodology and a 
cultural approach which embraces two 
different scientific fields of study: Man-
agement and Psychology. This extends 
and enriches students’ perspectives and 
capabilities to understand markets and 
customers in greater depth.

A 360 degree experience
The strong relationship among the 
students, their involvement in different 
activities and the specific contexts, as well 
as the city of Milan, and Università 
Cattolica will make the Master an 
extraordinary living experience.

Meet: Hiro 
Born: Japan
Educated: Japan, USA & Università 
Cattolica, Milan
Future goal: carry out marketing research in 
the health sector 

Master in International Marketing Management

The Master in International Marketing Management (MIMM) 
provides a broad learning and training experience that helps 
students enter in the job market. The program aims at prepar-
ing students for a successful career in international marketing 
management, whether in a large multinational firm, a smaller 
company, or their own business. 

The Master is characterized by active learning and student 
interaction, aimed at developing individual skills of analysis and 
decision-making. In particular, the traditional teaching methods 
will be integrated by the presence of academics of international 
standing and managers, case discussions, role playing, individu-
al group projects and seminars.

Learning objectives

The Master aims at developing knowledge, competences and 
abilities in order to analyze the international markets and to 
assume managerial, commercial and marketing responsibilities. 
It enables to operate in international contexts thanks to original, 
dynamic and unique approaches, culture and knowledge 
coming from a training process that virtuously integrates the 
economical-managerial disciplines with the psychological-or-
ganizational ones. A classroom mix of different competencies 
will benefit the learning environment and allow students to 
share different perspectives of the marketing field. The Master 
aims at training professionals able to comprehend and put into 
action a cross-cultural approach in the negotiation and strategy 
development phase. The learning objectives are to develop an 
open culture, flexible to changes and a long lasting set of com-
petences able to continuously adequate themselves to various 
and dynamic economical contexts. Students will complete the 
program by taking an internship at one of the Master’s partner 
companies, either in Italy or abroad.

Career opportunities & professional recognition 

Graduates from the Master will gain full marketing manage-
ment knowledge and practices. They may take positions in any 
company or agency to carry out tasks related to marketing and 
customer management and marketing research. 

Graduates from the Master can take positions in market 
research centers and institutes or marketing offices of multi-
nationals as well as smaller companies, as market analysts, 
marketing managers, product and brand managers etc.
 
Curriculum
 
Propedeutic courses

 ● Propedeutic psychology course* (10 ECTS/CFU)
 ○ Fundamentals of social sciences and psychology for  
marketing

 ○ Principles of applied social research methodology

 ● Propedeutic economics course** (10 ECTS/CFU)
 ○ Fundamentals of business and management
 ○ Principles of marketing

Core courses (32 ECTS/CFU)
 ● Introduction to internationalization 
 ● Understanding international markets 
 ● Consumer behavior 
 ● International marketing research 
 ● Marketing strategies in an international setting 
 ● Evaluating companies and markets for action
 ● Managing the international marketing mix 
 ● Managing psychology in an intercultural context 

Field projects and seminars (6 ECTS/CFU)
Teaching method includes seminars and conferences from 
guest speakers and practical activities: 

 ● Field works implemented by small groups and coached by 
partner firms

 ● Project works 

Internship and final report (12 ECTS/CFU)

Program-specific entry requirements

 ● Applicants are required to have a Bachelor’s degree in Eco-
nomics or a Bachelor’s degree and/or Master of Science in 
Psychology; 

 ● Applicants may also be graduate students in technical disci-
plines and humanities and may be admitted to the Master in 
International Marketing Management subject to evaluation 
and verification by the Scientific Board of Professors;

 ● Candidates are required to have a more than adequate 
knowledge of the English language. 

See the entry requirements section at page 57 for other general 
graduate requirements (i.e. language prerequisites).

* Those courses should be considered mandatory only for 
students coming from faculties other than Psychology. 
** Those courses should be considered mandatory only for 
students coming from faculties other than Economics.

School 
Economics - Psychology

Campus 
Milan, Italy 

Program type  
Specializing Master (Master Universitario)

Duration 
September 2016 - December 2017

 ● Classes: September 2016 - April 2017
 ● Internship and final project: May 2017 - December 2017

Total ECTS 
60

Program name  
Master in International Marketing Management (MIMM)
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Luxury Goods

Management

International environment
EMLUX full-time, now in its third edition, 
is taught entirely in English by an interna-
tional faculty to an international class of 
students. A key element to compete in 
the luxury environment that is internation-
al by nature and definition.

Cross-functional approach
Our program allows students not only 
to study all company functions through 
the lens of a company operating in the 
particular environment of luxury goods, 
but also to explore different sectors from 
fashion to jewelery & watches to yachts 
to accessories.

Leading professional faculty
Our program’s approach is aimed at 
teaching concrete strategies and tools. 
Our faculty, which is a mix of academ-
ics and professionals from the luxury 
industry, is the ideal setup to obtain this 
objective.

Focus on luxury
All of the courses focus on both the 
peculiar strategies and approach of 
luxury companies in terms of marketing, 
communication, sales and retail, product 
development, customer care and oper-
ations, which differ highly from those of 
mass market goods. 

Meet Elena 
Born: Russia
Educated: Ulyanovsky, Russia & Università 
Cattolica, Milan
Working: Moncler, Milan

Master in Luxury Goods Management - EMLUX
The Master in Luxury Goods Management - EMLUX is aimed at 
those students who wish to begin their career path in the luxu-
ry industry, a sector that requires both an understanding of the 
process of creativity and a solid managerial approach in order 
to succeed in an international multifaceted environment. With 
a concrete approach, EMLUX allows you to understand the pe-
culiar logic and strategies of luxury companies, who master the 
ability to craft products that are desired by clients worldwide.

Learning objectives
Starting from the necessary cultural foundations of luxury and 
the understanding of the utmost importance of craftsmanship 
and of the Métiers d’Art which are vital for this industry, EMLUX 
proceeds to unravel the managerial tools that dominate the 
functions of a luxury company, with a particular focus on brand 
and marketing management, communication, retail, finance 
and accounting, which are key to obtain economic stability and 
long term growth. Our cross-functional approach is the key for 
future managers who need to understand the implications and 
impact of company decisions.

Career opportunities & professional recognition 
EMLUX allows you to acquire an overview of all the different 
functions of a luxury company so you will be able to under-
stand the peculiarities of the companies that operate in this 
sector and choose the path for the professional growth that 
best suits your interests and passions.
Participants will therefore be exposed to the fundamentals 
needed to start the following careers:

 ● Marketing or brand manager
 ● Product manager
 ● Licensing manager
 ● Retail/wholesale manager

 ● Communication manager
 ● Area manager
 ● Buyer/merchandiser

Curriculum
 ● Luxury: definition, environment and characteristics – introduc-
tory course

 ● Sociocultural analysis of luxury
 ● Human resource management & business organization
 ● Cross cultural management & organization
 ● Marketing management
 ● Brand management
 ● Global integrated marketing communication
 ● Research techniques in the luxury industry
 ● Accounting, financial management and performance measurement
 ● Pricing and retail in the luxury industry
 ● Sales and customer relationship management
 ● Legal issues
 ● Supply chain strategy and network design
 ● Manufacturing, distribution & operations
 ● Product design and development 
 ● Innovation & trends
 ● Basic Chinese plus either Italian or French language courses

The teaching method is based upon lessons, case analyses, 
company visits and presentations, group and individual work 
sessions, out-of class assignments and finalized by a Project 

Work with a practical approach to a managerial issue per-
taining to the luxury industry. To complete the perspective on 
the luxury environment EMLUX activities include visits such as 
Baglietto (yachts), Damiani (jewellery), Van Cleef&Arpels (jewel-
lery), Atelier Pino Grasso (fashion), Excelsior (concept store), etc.

Session in Paris
In addition, true to its international vocation, EMLUX has 
developed a session in Paris, France, with a focus on French 
luxury that during the past edition was in collaboration with the 
University of Sciences-Po. The session included not only lectures 
by French brands such as Lanvin and Chloé, but also a focus on 
the Champagne and jewellery market, with a visit to the Van 
Cleef&Arpels atelier and boutique.

Partner companies
EMLUX has been developed in collaboration with the Cologni 
Foundation of the Métiers d’Art and with the Fondation de la 
Haute Horlogerie.

Faculty & teaching staff
The following have lectured in the Master:

 ● Paolo Balistrieri, Head of Anti-counterfeiting for Southern 
Europe at Louis Vuitton Mallettier - LVMH Fashion Group

 ● Christopher Berry, author of The Idea of Luxury: a Conceptual 
and Historical Investigation

 ● Davide Castelvero, head of CRM Bottega Veneta
 ● Alberto Cavalli, Lifestyle and Luxury Goods Correspondent by 
Vedomosti, the leading Russian financial newspaper

 ● Michel Chevalier Professor at University Paris Dauphine; 
author of Luxury Brand Management, Luxury China: Opportu-
nities and Market potential and Luxury Retail Management

 ● Marco De Angeli, Clients and External Relations Director at ABC
 ● Alberto Festa, President of Bulgari USA
 ● Pino Grasso, Haute Couture Embroiderer winner of the Prix 
Talent du Luxe et de la Création of the Centre du Luxe et de 
la Création Paris

 ● Paola Leoni, Founder and Managing Partner at Corporate Advisors
 ● Matteo Marzotto, President of Fiera di Vicenza, former CEO of 
Valentino and Vionnet

 ● Uché Okonkwo Executive Director at Luxe Corp, author of 
Luxury Fashion Branding and Luxury Online: Styles, Systems, 
Strategies

 ● Carl Rohde, Head of Science of the Times, Professor of 
trend-watching at Fontys University of Applied Sciences

 ● Andrea Rossi, CFO of Valextra
 ● Stefano Turconi, Sloan Fellow and Strategy Research Associ-
ate at London Business School

 ● Alessandro Varisco, General Manager of Moschino

School 
Economics

Campus 
Milan, Italy 

Program type  
Specializing Master (Master Universitario)

Duration 
In class courses from September to April; Project 
work and non-curricular internship from April to 
September

Total ECTS 
70

Program name  
Master in Luxury Goods Management - EMLUX full-time
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Luxury Goods

Management

A part-time program focused on luxury
EMLUX – Executive Master in Luxury 
Goods Management will begin in Milan, 
Italy, one of the world capitals of luxury 
and fashion, its 7th edition, counting over 
100 alumni from all over the world.

Continuing education
EMLUX has a part-time structure (Friday 
and Saturday twice a month for 10 
months) specially designed for profes-
sionals who wish to keep their position 
while continuing their education, either 
to boost their career within the luxury in-
dustry or to facilitate the switch from their 
area of expertise in an another sector to 
the same area of expertise in the luxury 
sector.

Leading professional faculty
EMLUX lecturers and professors share 
their experience developed in the main 
sectors, such as fashion and leather 
goods, watches and jewelery, yachts, 
automotive, wines&spirits, perfume&cos-
metics and hotellerie.

Cross-functional approach
EMLUX has been developed with a 
cross-functional perspective, exploring all 
areas, from marketing to supply chain, 
from accounting to communication, so 
as to give EMLUX students a complete 
overview of the managerial issues per-
taining to the specificities of the luxury 
environment.

Meet Violina
Born: Bulgaria
Educated: UniversItà Cattolica, Milan
Working: Burberry Brand Ambassador 

Master in Luxury Goods Management - EMLUX

The Master in Luxury Goods Management, with its part-time 
structure that allows participant to keep working while attend-
ing the program, is aimed at professionals who wish to boost 
their career within the luxury industry or switch their career to 
the luxury industry, a sector that requires both an understanding 
of the process of creativity and a solid managerial approach in 
order to succeed in an international multifaceted environment. 
With a concrete approach, EMLUX allows you to understand 
the peculiar logic and strategies of luxury companies, who 
master the ability to craft products that are desired by clients 
worldwide.

Learning objectives

Starting from the necessary cultural foundations of luxury and 
the understanding of the utmost importance of craftsmanship 
and of the Métiers d’Art which are vital for this industry, EMLUX 
proceeds to unravel the managerial tools that dominate the 
functions of a luxury company, with a particular focus on brand 
and marketing management, communication, retail, finance 
and accounting, which are key to obtain economic stability and 
long term growth. Our cross-functional approach is the key for 
modern managers, who need to tackle the implications and 
impact of the decisions within their functions.

Focus on luxury

EMLUX seeks to meet luxury firms’ requirements in the phases 
of selecting talents who understand the multicultural environ-
ment of these businesses and are able to manage complex 
environments.

Our program will allow you to:
 ● understand the structure and dynamics of the industry
 ●  focus on the diverse skills related to the particular operational, 
financial, marketing and product issues that impact strategic 
and business decisions in the luxury industry

 ●  direct your skills, developed in a different industry, toward the 
luxury industry

 ●  enhance your career through a master’s degree
 ●  develop your career within the luxury industry, if you are a 
young talent

EMLUX exposes you to the direct interaction with managers of 
the industry and organizes meetings in class with HR managers 
from companies of the industry.

Career opportunities & professional recognition 

EMLUX allows you to acquire an overview of all the different 
functions of a luxury company so you may be able to under-
stand the peculiarities of the companies that operate in this 
sector, especially for the following positions

 ● Marketing or brand manager
 ● Product manager

 ● Licensing manager
 ● Retail/wholesale manager

 ● Communication manager
 ● Area manager

 ● Buyer/merchandiser

Curriculum

 ● Luxury: definition, environment and characteristics – introduc-
tory course

 ● Sociocultural analysis of luxury
 ● Human resource management & business organization
 ● Cross cultural management & organization
 ● Marketing management
 ● Brand management
 ● Global integrated marketing communication
 ● Research techniques in the luxury industry
 ● Accounting, financial management and performance mea-
surement

 ● Pricing and retail in the luxury industry
 ● Sales and customer relationship management
 ● Legal issues
 ● Supply chain strategy and network design
 ● Manufacturing, distribution & operations
 ● Product design and development 
 ● Innovation & trends

Partner companies

EMLUX has been developed in collaboration with the Cologni 
Foundation of the Métiers d’art and with the Fondation de la 
Haute Horlogerie.

Teaching method

Considering the diverse backgrounds of participants, courses 
are structured with a course owner of academic experience 
to give an overview of the main topics of the course and give 
participants the fundamental tools and vocabulary to under-
stand the specific issues of the area, which are then declined by 
professionals of the luxury industry.

The teaching method is based upon lessons, case analyses, 
presentations, group and individual work sessions, out-of class 
assignments and finalized by a Project Work with a practical ap-
proach to a managerial issue pertaining to the luxury industry.
To complete the perspective on the luxury environment EMLUX 
activities include company visits, that over the years have been 
to Hermès (Paris), Ferragamo (Florence), Gucci (Florence), Azimut 
Benetti (Livorno), Vacheron Constantin (Geneva), Armani Hotel 
(Milan), Ferrari Lunelli (Trento), Caffè Florian (Venice), Fondation 
Cartier (Paris), Monaco Yacht Show (Montecarlo), Ermenegildo 
Zegna (Milan) and many more.

Session in Paris
True to its international vocation, EMLUX has developed a ses-
sion in Paris, France, with a focus on French luxury, that includes 
both lectures by experts such as Jean-Noel Kapferer, Michel 
Chevalier and Gilles Auguste and visits to luxury companies and 
institutions.

School 
Economics

Campus 
Milan, Italy 

Program type  
Specializing Master (Master Universitario)

Duration 
10 months over the course of 1 year (from September to 
September of the following year, excluding the months 
of December and August); 2 weekends per month  
(Friday and Saturday), 18 hours per weekend of classes.

Total ECTS 
70

Program name  
Executive Master in Luxury Goods Management - EMLUX

Executive (part-time) 7th Edition

38



40 41

International

Screenwriting & 

Production

Industry related 
The MISP aims at providing its stu-
dents with the adequate knowledge, 
wide-ranging skills and contacts to meet 
the requests of an increasingly global 
and varied audiovisual industry.

Alumni achievements
In previous years, alumni from MISP 
(which, until 2015, was taught in Italian: 
Master in Scrittura e produzione per la 
fiction e il cinema) have been working 
as writers and producers for top rating  
TV series and highly successful feature 
films, or as writers of best selling novels, 
published in many countries; many of 

them have been working in high-ranking 
audiovisual companies such as Cattleya, 
Disney, Endemol, Focus Features, Freman-
tle, Lux Vide, Mediaset, RAI, SKY, among 
others. They work not only in Italy, but 
also in London, Los Angeles, Madrid, 
New York, Paris, etc.

Employment opportunities
The MISP aims at providing the students 
with a 360 degree education in the 
audiovisual field, so as to create pro-
fessionals able to tackle both creative 
and organizational/managerial tasks 
and work in wide-ranging professional 
environments. 

Master in International Screenwriting and Production (MISP)

The Master in International Screenwriting and Production is a 
graduate program that aims at creating professional scriptwrit-
ers, story editors and producers, providing them with a thor-
ough understanding of the audiovisual industry and a strong 
knowledge of the storytelling techniques, which are the heart of 
every project of feature film and television series.
The MISP is a full-time intensive course, with a maximum 
enrollment of 42 students. The diploma, issued by Università 
Cattolica, is recognized as a first level Master’s degree by the 
Italian Government.

Learning objectives

The MISP will allow students to acquire the required knowledge 
to work in the entertainment industry, both as writers and/or 
professionals working in production or distribution companies,  
TV networks, talent agencies or as production assistants. 
Students will receive a comprehensive and high level training 
which effectively combines the academic expertise of university 
professors with the professional know-how of high-ranking 
professionals with international profiles.

Career opportunities & professional recognition 

Graduates from the MISP are exposed to a wide range of career 
opportunities. Graduates have both the theoretical knowledge 
and the methodological tools suited to pursue professional and 
managerial careers as:

 ● Screenwriters or creative producers of television series and 
feature films; 

 ● Authors of  TV entertainment programs and documentaries, 
copywriters, creators of video games and web series, writers 
of comic books and novels and fiction editors in publishing 
companies;

 ● Story editors and script consultants; 
 ● Supervisors of evaluation, acquisition and programming of  TV 
shows; 

 ● Professionals working in different areas of the television and 
film industry (physical production, distribution, acquisition, 
product placement, etc.) 

Guest Lecturers  
 
Here is a list of some Professors and Guest Lecturers:

 ● Eleonora Andreatta - Director TV series and TV dramas for Rai 
Fiction

 ● Luca Bernabei, CEO Lux vide, Rome
 ● Armando Fumagalli, Director of the Master, professor of 
Semiotics and History of Cinema, UCSC; script consultant for 
Lux vide

 ● Robin Lyons - Animation Writer and Producer – Calon (UK) 
 ● Luca Manzi - Writer for novel, theatre and television, and 
co-founder of the Master Program 

 ● Cristiana Nobili - Director, Original Live Action Production, 

Disney Europe, Middle East and Africa (London)
 ● Paolo Sigismondi, professor of Global Entertainment, An-
nenberg School of Communication, University of Southern 
California, Los Angeles

 ● John Truby - Screenwriter and script doctor for Disney, Univer-
sal, Sony Pictures, Fox, HBO, BBC 

Curriculum

 ● Screenwriting theory (8 ECTS/ CFU) 
 ● Script analysis and project evaluation (8 ECTS/ CFU)
 ● Writing techniques for audiovisual products 
(12 ECTS/ CFU)
- Screenwriting practice: treatments, scenes and dialogues,  
  scripts, pitches.
- The writing of genres and adaptation.

- Writing for different formats: comic books, novels, 
documentaries, entertainment TV shows, advertising, the 
web, mobile media, and transmedia projects.

- Screenwriting and production of animation projects.
 ● The audiovisual industry (4 ECTS/ CFU)
- Industries and audiences.
- TV acquisition and programming and film distribution
- The physical production: pre-production, shooting,  
  post-production, contracts and budgeting.

 ● Communication ethics (4 ECTS/ CFU)

Final project

Three months before the end of theoretical classes, the students 
will have to choose between one of the following careers: 
screenwriting or production. The students, who choose the 
screenwriting career, will have to write and deliver a final proj-
ect from which the writing abilities developed during the pro-
gram should emerge. Typically,the final project takes the form of 
a script for a feature film, which can either be an original idea 
or an adaptation.  

The final project can be written in English, Italian, French or 
Spanish. The students, who choose the production career, will 
have the opportunity to undertake an internship within an 
established production or distribution company, a  TV network, 
an advertising agency or on a film set. 

Program-specific entry requirements

In order to enter the MISP, students need to hold an under-
graduate degree (180 ECTS). Degrees in Literature, Philosophy, 
Foreign Languages, Media studies and Communication are 
preferable, but no other degree is excluded.  

 ● The undergraduate degree must be obtained before the start 
of the program.

 ● Università Cattolica will evaluate candidates’ academic and 
personal background and decide if they meet the specific 
conditions for admission to the chosen graduate program.

 ● Students must be able to excel in courses that are read-
ing-and-writing intensive.  Applicants are required to demon-
strate a high level of English language proficiency.

School 
Arts and Philosophy; Linguistic Sciences and Foreign 
Literatures 

Campus 
Milan, Italy 

Program type  
Specializing Master (Master Universitario)

Duration 
October 2016 – November 2017

Total ECTS 
60

Program name  
Master in International Screenwriting and Production 
(MISP)
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Arts 

Management 

An international learning experience
Located in the unique city of Milan which 
contributes to a valuable international 
perspective. This glowing city allows 
students to merge the learning experi-
ence with the cultural atmosphere of the 
city. Students will have the opportunity to 
practice their knowledge through field 
projects and internships even beyond the 
classroom.

Trained faculty
A national and international academic 
and professional faculty using teaching 
methods that foster an interactive and 
hands-on approach to issues of cultural 
heritage management.

Class profile
The ideal participant is a young gradu-
ate or a person newly inserted into the 
working world with a strong interest in 
developing a career in the management 
of cultural institutions and companies in 
Italy and abroad. The ideal candidate has 
a strong commitment to understanding 
logics and peculiarities of the cultural in-
dustry as along as a strong motivation to 
contributing to the managerial advance-
ment of the field.

Meet Hannah  
Born: United Kingdom
Educated: Edinburgh, United Kingdom
Future goal: open a performing arts school

Master in Arts Management

The Master in Arts Management offers a unique learning expe-
rience preparing students to embark on a management career 
in the arts and creative industry. The one-year program aims 
at developing skills and providing tools to deal with the new 
challenges of the domains of both the visual and performing 
arts, with an international perspective. 

Learning objectives 

The main goals of the program are:
 ● Build and strengthen basic knowledge and understanding of 
History of Art (visual and performing arts), with particular atten-
tion to the contemporary world and the international scene

 ● Build and strengthen competence in economics and man-
agement and as it applies to the cultural industry

 ● Build and strengthen competence in legislative transmit and 
reinforce the legislative competences and their application to 
the cultural field, in an international perspective

 ● To contribute to the advancement of cultural institutions and 
companies in Italy and abroad, by fostering interests for Art 
and its proliferation

Career opportunities & professional recognition 

The Master’s qualification in Arts Management will open up 
professional opportunities in the fields of Organization, Mar-
keting and Communications, Accounting, Legal Affairs, Projects 
and Events Management in cultural institutions and companies. 
Other professional opportunities are to be found in consulting 
and service companies in the fields of promotion, communica-
tion and management of cultural events, products and services.

Curriculum

Educational activities are divided into Core Courses and Ad-
vanced courses. On top of the basic and advanced courses, 
participants will be involved in team-building activities at the 
beginning of the program.

Team Building Activities 
The goals of team building activities is to help participants know 
each other and create a collaborative atmosphere in class. 
Moreover, these activities will introduce participants to Milano 
and its cultural assets. Team building will include:

 ● Dinner with the class and the Master Faculty
 ● Team building experiences to know your class
 ● Guest speeches from established professionals in the field

Core Courses
The goals of basic courses is to reinforce competences related 
to the two souls of the Master Program: Humanities and  
Management. The courses provide training for skills in art history 
and in their management and they will give participants the op-
portunity to align their competencies and exchange knowledge.

 ● Art History: seminars, lectures and visits to provide participants 
with fundamentals of visual arts history

 ● History of Performing Arts: seminars and lectures to share 
fundamentals about film, theatre and music history.

 ● Visual Arts Management: seminars, lectures and hands-on 
activities and visits to build up competencies related to mu-
seum management, galleries, corporate collectors, and, more 
widely, institutions and organizations in the field of visual arts 
promotion and communication.

 ● Performing Arts Management: seminars, lectures and hands-
on activities to build up competencies in the field of perform-
ing arts, ranging from the movie industries to the manage-
ment of cultural events.

Advanced Courses
The goals of the advanced courses are to build up competen-
cies in specific fields of arts management in order to provide 
participants with advanced knowledge about how to solve 
problems and cope with the challenges of the arts field

 ● Cultural Policy: cultural policy will be discussed from historical 
and international perspectives in order to focus on the main 
policy challenges when managing arts organizations

 ● Marketing for the Arts: marketing policies and practices for 
cultural organizations will be covered, ranging from for-profit 
to non-profit cultural organizations

 ● HR and Leadership in the Arts Industry: organization forms 
for cultural industries, project management tools and the 
most advanced people management topics will be discussed 
during the course

 ● Accounting and Fundraising in the Arts Industry: accounting 
principles and contemporary fundraising tools for non-profit 
and cultural organizations will be discussed and applied

 ● Law and the Arts: relevant and most up-to-date criminolog-
ical knowledge about the empirical dimension of offences 
against both movable and immovable cultural property, at 
both national and international level will be covered

 ● Media in the Arts: the role of technology, especially new 
media, in changing the business and organizational model of 
cultural institutions will be analyzed

Internship

To complete the Master in Arts Management, participants are 
required to carry out a three-months internship in a cultural 
institutions or company in one of the above mentioned fields. 
They will have the chance to be included in the Master Curricu-
lum Vitae book, that will be transmitted to the major institutions 
and organizations in Italy and abroad.

Program-specific entry requirements

This Master is addressed to graduates of all faculties
 ● Those in possession of three years bachelor’s degree or MSc. 
of all degree classes

 ● For applicants whose first language is not English, or have not 
completed a degree program taught in the English language, 
we require international proficiency certification (TOEFL, IELTS, 
PTE, TOEIC, FCE, ESOL, IESOL, SET, EOS, LCCI)

 ● Should you not be able to provide one of those English cer-
tificate, you will be contacted to sustain an English Language 
Test through Skype with the Master Staff

See the entry requirements section at page 57 for other general 
graduate requirements (i.e. language prerequisites).

School 
Economics - Arts and Philosophy

Campus 
Milan, Italy 

Program type  
Specializing Master (Master Universitario)

Duration 
February 2017 – December 2017

Total ECTS 
70

Program name  
Master in Arts Management
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International 

Cooperation & Development

ASERI - a center of excellence
Since its foundation in 1995, ASERI has 
formed young professionals in the fields 
of international relations and international 
cooperation, in a stimulating, multidisci-
plinary learning environment. Students 
from all over the world, faculty, and profes-
sionals find a unique space for discovering 
new opportunities for their professional 
enhancement and create a valuable net-
work for future collaboration.

Our experts
Both academics and experienced profes-
sionals share their knowledge with students 
during group activities at ASERI, fostering 
critical and innovative thinking in facing 
development and emergency challenges.

Job ready
The Master in International Cooperation 
and Development provides an opportu-
nity for learning critical and systematic 
analytical tools, and practical competenc-
es for international cooperation. Personal 
skills are developed in class work and 
enhanced during the curricular internship.

Global perspective
Students from all continents find at ASERI 
a unique opportunity for meeting an 
international faculty. They learn how to 
cooperate for a world of dignity, justice 
and peace by practicing cooperation 
with each other, in a rich and challenging 
multicultural environment.

Meet Tracy 
Born: Honduras
Educated: Las Vegas, USA 
Future goal: carry out aid in developing 
countries and continue studying  

School 
ASERI

Campus 
Milan, Italy 

Program type  
Specializing Master (Master Universitario)

Duration 
January 2017 - December 2017

Total ECTS 
60

Program name  
Master in International Cooperation and Development

Master in International Cooperation and Development 

The Master in International Cooperation and Development 
(MIC&D) offers a privileged framework for designing tentative 
solutions to poverty, inequality, conflict, instability and uncertain-
ty which still affect the everyday life of a majority of the world 
population.

Learning objectives

The Master trains professionals to contribute to development 
cooperation with creativity, personality and competence by 
interpreting local and international events, interacting with 
stakeholders, identifying and managing environmentally and 
local culture-friendly interventions. This Master provides students 
with multidisciplinary training and specialized technical and 
managerial competences.

Career opportunities & professional recognition 

Students who have completed the Master in International 
Cooperation and Development are working in various na-
tional and international institutions and organizations: NGOs, 
public administration, private companies, dealing with poverty 
eradication, emergency, development, migration, institution and 
democracy building in many different countries. The Master sup-
ports the students professional career in cooperation and devel-
opment, building on their previous background and expertise. 

Curriculum

The Master in International Cooperation and Development is 
structured as four complementary levels, fostering multidimen-
sional training and integrating scientific methodologies and 
operative competences.

1st level - Scientific Training. Areas of study:
 ● Economic and human development
 ● Geopolitics
 ● Trade and finance for development
 ● Development law and institutions
 ● Project cycle management

2nd level - Professional Training. Areas of study:
 ● Development actors and strategies
 ● Crisis prevention, relief and recovery
 ● Development aid and governance
 ● Partnerships for human rights and development
 ● Enhancing cooperative skills

3rd level - Project Work
Students are required to develop a personal research project on a 
topic related to development cooperation, under the supervision of 
a MIC&D professor and/or a professional from a partner institu-
tion. The project work will often be connected to the internship 
experience.

4th level - Internship 
The Master is completed with an internship within one of the 
ASERI partner institutions or other entities whose mission and 
activities are consistent with the program.

Faculty & teaching staff

The Master in International Cooperation and Development 
offers high quality training to a group of 25 students from all 
continents. The learning platform includes lectures, seminars 
and a tutored internship. A faculty composed of scholars and 
professionals from international institutions and non-govern-
mental organizations shares its experience with the class.

Faculty members:

 ● Prof. Simona Beretta - MIC&D Director, Università Cattolica 
del Sacro Cuore

 ● Dr. Anni Arial - consultant in land governance, former FAO 
officer

 ● Dr. Sara Balestri - Università Cattolica del Sacro Cuore
 ● Dr. Frank Cinque - ALTIS, Università Cattolica del Sacro Cuore
 ● Prof. Luigi Curini - Università degli Studi di Milano
 ● Prof. Paul H. Dembinski - University of Fribourg
 ● Dr. Giuliano Gargioni - Global Tuberculosis Programme, 
WHO, Geneva

 ● Dr. Christophe Golay - Geneva Academy of International 
Humanitarian Law and Human Rights

 ● Prof. Xuewu Gu - University of Bonn
 ● Prof. Marco Lombardi - Università Cattolica del Sacro Cuore
 ● Prof. Mario Agostino Maggioni - Università Cattolica del 
Sacro Cuore

 ● Dr. Alberto Monguzzi - International Federation of Red 
Cross and Red Crescent Societies, Budapest

 ● Prof. Mathias Nebel - Institut Catholique de Paris
 ● Dr. Valeria Patruno - IAL Puglia s.r.l.
 ● Dr. Giovanna Prennushi - The World Bank, Washington
 ● Dr. Manuela Prina - European Training Foundation, Turin
 ● Prof. Riccardo Redaelli - Università Cattolica del Sacro Cuore
 ● Prof. Javier Revilla Diez - Global South Studies Center, Uni-
versity of Cologne

 ● Prof. Michele Riccardi - Transcrime, Università Cattolica del 
Sacro Cuore 

 ● Dr. Andrea Rossi - UNICEF, Kathmandu
 ● Dr. Javier Schunk - PCM Trainer
 ● Dr. Nicola Strazzari - Vision Plus Media Enterprises, Turin
 ● Dr. Manuela Tortora - UNCTAD, Geneva
 ● Prof. Teodora Erika Uberti - Università Cattolica del Sacro 
Cuore

 ● Prof. Roberto Zoboli - Università Cattolica del Sacro Cuore
 ● Professionals from international institutions, non-govern-
mental organizations, applied researchers
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International 

Relations

ASERI - a center of excellence
Università Cattolica’s Graduate School of 
Economics and International Relations 
(ASERI) combines quality courses with 
strong connections to the business world. 
Courses are taught by academic profes-
sors, professionals and leaders from all 
over the world.

A multidisciplinary apprach
The openness of such an interdisciplinary 
Master is a real opportunity to extend 
your skills and build bridges between 
what you already know and how to 
transpose it to the current world.

World-class faculty
Students will take part in team proj-
ects and individual internships with the 
guidance of important academics from 
different countries and leading profes-
sionals from multinational companies, 
international institutions and non-govern-
mental organizations.

Tailored program
ASERI Masters Programs are in response 
to the current job market demands: they 
train students in a constant face-to-face 
comparison with theoretical topics, but 
provoking their personalities and expe-
riences to form a practical and highly 
professional point of view.

Meet Marina 
Born: San Diego, USA
Educated: USA and Italy 
Future goal: work for an immigrants’ 
human rights NGO  

Master in International Relations

The Master in International Relations (MIR) is an innovative 
postgraduate program developed for graduates wanting to 
deepen their knowledge in the field of International Relations. 
Distinguished faculty and top-level professionals make the Mas-
ter a unique experience. MIR provides a well-balanced combi-
nation of theory and practice, enriching the learning process, by 
focusing on international relations, economics, politics and law, 
as well as those emerging issues that challenge today’s global 
system.

Learning objectives

The Master in International Relations program is tailored to train 
professionals with the analytical skills to comprehend the dif-
ferent elements that constitute our complex world; to develop 
students’ abilities to collect and interpret information and inter-
national events; to manage technical and scientific aspects of 
international projects; to help students identify and interact with 
local and global cultures through a multidisciplinary approach 
and specialized competences.

Career opportunities & professional recognition 

Upon completion of the Master in International Relations, 
students will be prepared to manage and evaluate specific 
international events and problems from different perspectives, 
consistently with their training and experience, within a variety 
of organizations: international institutions, private companies, 
research centers, public administration, non-governmental orga-
nizations (NGOs), etc.

Curriculum

The Master in International Relations program is spread over 
four integrated levels aimed at fostering a multidimensional 
education, which includes research skills, analytical tools and 
professional development.

1st level - Scientific Training & Management Skills
The course offers an important opportunity to meet internation-
al faculty and deepen the theoretical analysis of the economic, 
political, historical, legal and institutional issues relevant to the 
global system. Due to the multidisciplinary character of this area, 
students have the opportunity to study and evaluate specific 
problems from different, yet connected, perspectives.

2nd level - Advanced Training on Regional Areas 
The Master in International Relations includes an advanced 
training program on the most relevant regional areas that 
governments, international organizations, non-governmental 
organizations and multinational private companies are facing. 
Professionals and experts from specific fields are involved in 
planning, organizing, and holding introductory courses, semi-
nars and case studies on Africa, Asia, Europe, Latin America and 
Middle East.

3rd level - Project Work
Students join in the elaboration of a project work where the 
multidimensional analysis of a problem leads to the identifica-
tion of its fundamental nodes.

4th level - Internship
The research activity is completed with an internship that gives 
students the invaluable opportunity to strengthen competences 
acquired during the Master in International Relations. It is a key 
compulsory component of the Master program and usually lasts 
three months.

Faculty & teaching staff

The Master in International Relations offers high quality training to 
a group of 25 students from all continents. The learning platform 
includes lectures, seminars and a tutored internship. 
 
Faculty members:

 ● Prof. Roberto Zoboli - MIR Director and CERIS-CNR, Università 
Cattolica del Sacro Cuore

 ● Prof. Isabella Alcañiz - University of Maryland, College Park
 ● Dr. Orlando Arango - European Investment Bank, Luxembourg
 ● Dr. Raoul Ascari - SACE, Rome
 ● Prof. Simona Beretta - Università Cattolica del Sacro Cuore
 ● Dr. Matteo Borsani - Confindustria, Brussels
 ● Dr. Marina Calculli - American University of Beirut
 ● Prof. Emilio Colombo - University of Milano Bicocca
 ● Prof. Michael Cox - London School of Economics and Political 
Science, London

 ● Prof. Paul De Grauwe - London School of Economics and 
Political Science, London

 ● Prof. Paul H. Dembinski - University of Fribourg
 ● Prof. Matthew Anthony Evangelista - Cornell University, Ithaca
 ● Prof. Marco Gestri - University of Modena and Reggio Emilia
 ● Dr. Andrea Goldstein - OECD, Paris
 ● Dr. Antonio Graziosi - ILO, Budapest
 ● Dr. Fabio Graziosi - UNRIC, Brussels
 ● Prof. Xuewu Gu - University of Bonn
 ● Prof. G. John Ikenberry - Princeton University
 ● Prof. Miklós Király - Eötvös Loránd University, Budapest
 ● Prof. Ludger Kühnhardt - University of Bonn
 ● Prof. Marco Lombardi - Università Cattolica del Sacro Cuore
 ● Prof. Andrés Malamud - University of Lisbon
 ● Prof. Aldo Pigoli - Università Cattolica del Sacro Cuore
 ● Dr. Manuela Prina - European Training Foundation, Turin
 ● Dr. Thomas Rosenthal - Fondazione Italia-Cina, Milan
 ● Prof. Andrea Saccucci - Seconda Università degli Studi di 
Napoli

 ● Dr. Manuela Tortora - UNCTAD, Geneva
 ● Prof. Thomas A. Zimmermann - University of St. Gallen

School 
ASERI

Campus 
Milan, Italy 

Program type  
Specializing Master (Master Universitario)

Duration 
January 2017 - December 2017

Total ECTS 
60

Program name  
Master in International Relations
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Middle Eastern

Studies

ASERI - a center of excellence
This Master has been created thanks to 
the experience of ASERI in the field of 
graduate education and training. Uni-
versità Cattolica’s Graduate School of 
Economics and International Relations 
combines quality courses with strong 
connections to the business world. Cours-
es are taught by academic professors, 
professionals and leaders from all over 
the world. The high quality of this training 
is ensured by the presence of an inter-
national faculty composed by renowned 
professors and experts, coming from both 
Middle East and US/EU universities and 
research centers.

Theory & practice
The strong theoretical basis is combined 
with a solid knowledge of the contempo-

rary issues, in order to provide students’ 
with a specific understanding of one of 
the most important region in the interna-
tional scenario and help them to convert 
their knowledge in professional skills.

A multidisciplinary approach
Thanks to the expertise of its faculty, this 
innovative program combines several 
perspectives on the Middle East: inter-
national relations, history, economics, 
law, geopolitics, security and energy. The 
analysis of the current dynamics, debates 
and most important topics regarding the 
role of the Middle East at a regional and 
international level, as well as dedicated 
modules on its sub-regions and their 
peculiarities, are strengthened by the 
theoretical basis provided during the first 
part of the program.

Meet Veronika
Born: Ukraine
Educated: Kiev, Ukraine 
Future goal: manage a non-govermental 
organization in the Middle East

Master in Middle Eastern Studies (MIMES)

The Master in Middle Eastern Studies (MIMES) is specifically tai-
lored for graduates of various disciplines and backgrounds, who 
are interested in obtaining a better knowledge of the Middle 
East region, taking into account its social-historical complexity 
and cultural plurality. The program aims to offer solid historical, 
political and institutional perspectives of the current domestic, 
regional and international dynamics affecting the stability of the 
region, as well as a critical outlook on current debates over the 
Middle East.

Learning objectives

MIMES aims to guide students across this diverse and fascinat-
ing region, which, since decades, is at the center of the geostra-
tegic interest of the international system. The program mainly 
focuses on the contemporary period, through a multi-disci-
plinary approach ranging over international relations, geopol-
itics, conflicts and security, economy and energy. Nonetheless, 
specific sections are devoted to the analysis of the historical and 
religious foundations of the modern Middle East, from the birth 
of Islam to the evolution of Islamic thought, law and economy. 
A dedicated course will offer a linguistic analysis of the political 
and juridical terminology and a glossary in Arabic. MIMES anal-
yses in details infra-regions and inter-regions peculiarities and 
relations, from Maghreb to Central-Southern Asia, encouraging 
a comparative and holistic area studies approach.

Career opportunities & professional recognition 

MIMES provides graduate students with a detailed, comprehen-
sive knowledge of the wider Middle East, beneficial to under-
take a number of different careers, consistently with their pre-
vious training and experience, within international institutions, 
private companies, non-governmental organizations (NGOs), 
research centers and area studies, media networks, etc.

Curriculum

The Master in Middle Eastern Studies is articulated in five 
complementary levels, fostering multidimensional training and 
cross-fertilization, integrating scientific methodologies and oper-
ative competences.

1st level - Propaedeutic Phase: history, power and institution. 
The conceptual foundation of the Middle East

 ● Methodological introduction: debates on the Middle East
 ● History of the Middle East
 ● Religion, society and thought in the Islamic Middle East
 ● Islamic law and economy
 ● Study of political and juridical terminology - glossary in Arabic
 ● Middle East within the 20th century international order

2nd level - In-depth Analytical Phase: sub-regional contexts
 ● Maghreb
 ● Mashreq
 ● Sub-Saharan Africa

 ● South-West Asia and the 
Gulf

 ● Central-Southern Asia

3rd level - Thematic and Contemporary Issues
 ● Politics in contemporary Middle East and the current Interna-
tional Relations context

 ● Global security: jihadism, violent activism, conflicts and nuclear 
proliferation

 ● Post-conflict institution-building and human security
 ● Gender, ethno-religious diversity and pluralism in the Middle East
 ● Energy and geopolitics of resources
 ● Contemporary economic trends

4th level - Project Work
Students are required to develop a personal research project on 
a topic related to Middle Eastern affairs, under the supervision 
of a MIMES professor and/or a professional from a partner 
institution. The project work will often be connected to the 
internship experience.

5th level - Internship
The Master is completed with an internship in Italy or abroad 
within an institution whose mission and activities are consistent 
with the Master’s program. This gives students the invaluable 
opportunity to test and strengthen the competencies acquired 
during the Master and it usually lasts three months. As an alter-
native, students who do not carry out an internship may choose 
to attend an Arabic language course. The course will have to 
be positively evaluated by the Master’s Direction (additional fee 
depending on the organizing institution may apply). Students 
will receive support and tutoring for their internship research, 
specifically concerning CVs and cover letter preparation, vacan-
cies research and internship announcements indication.

Faculty & teaching staff

The Master in Middle Eastern Studies offers high quality training 
to students from all over the world. They will take part in team 
projects with the guidance of important scholars and leading 
professionals from the Middle East as well as from Europe and 
the U.S.

Faculty members:
 ● Prof. Riccardo Redaelli - MIMES Director, Università Cattolica 
del Sacro Cuore

 ● Prof. Paolo Branca - Università Cattolica del Sacro Cuore
 ● Dr. Marina Calculli - American University of Beirut
 ● Prof. Massimo Campanini - Università degli Studi di Trento
 ● Prof. Martino Diez - Fondazione OASIS and Università Cattoli-
ca del Sacro Cuore

 ● Prof. Wael Faruq - American University in Cairo
 ● Prof. Ersilia Francesca - Università degli Studi di Napoli l’Orientale
 ● Prof. Elisa Giunchi - Università degli Studi di Milano
 ● Prof. Mehran Kamrava - Georgetown University’s School of 
Foreign Service in Qatar

 ● Prof. Bahgat Korany - American University in Cairo
 ● Prof. Marco Lombardi - Università Cattolica del Sacro Cuore 
 ● Prof. Maurizio Martellini - Landau Network Centro Volta and 
Insubria Center on International Security 

 ● Prof. Massimo Papa - Università di Roma Tor Vergata
 ● Prof. Vittorio Emanuele Parsi - Università Cattolica del Sacro 
Cuore

 ● Prof. Paola Rivetti - Dublin City University
 ● Prof. Mahmood Sariolghalam - Shahid Beheshti University of 
Tehran

 ● Prof. Oktay Tanrisever - Middle East Technical University, Ankara 
 ● Amb. Roberto Toscano - Barcelona Center for International Affairs 
 ● Mr. Franco Zallio - independent consultant

School 
ASERI

Campus 
Milan, Italy 

Program type  
Specializing Master (Master Universitario)

Duration 
January 2017 - December 2017

Total ECTS 
60

Program name  
Master in Middle Eastern Studies (MIMES)
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Milan campus
Facoltà di Economia (Economics)

 ● Comunicazione per l´impresa, i media e le organizzazioni 
complesse

 ● Economia
 ● Economia e gestione dei beni culturali e dello spettacolo
 ● Economia e legislazione d´impresa
 ● Management per l´impresa
 ● Mercati e strategie d´impresa (corsi tardo-pomeridiano-serali)
 ● Scienze statistiche, attuariali ed economiche

Facoltà di Lettere e Filosofia (Humanities)
 ● Archeologia e storia dell´arte
 ● Comunicazione per l´impresa, i media e le organizzazioni 
complesse

 ● Filologia moderna
 ● Filosofia
 ● Scienze dell´antichità
 ● Economia e gestione dei beni culturali e dello spettacolo

Facoltà di Psicologia (Psychology)
 ● Psicologia clinica e promozione della salute: persona, relazi-
oni familiari e di comunità 

 ● Psicologia per le organizzazioni: risorse umane, marketing e 
comunicazione

 ● Psicologia dello sviluppo e dei processi di tutela 
 ● Psicologia per il benessere: empowerment, riabilitazione e 
tecnologia positiva

Facoltà di Scienze Bancarie, Finanziarie e Assicurative
(Banking, Finance and Insurance Sciences)

 ● Economia dei mercati e degli intermediari finanziari
 ● Scienze statistiche, attuariali ed economiche

Facoltà di Scienze della Formazione (Education)
 ● Consulenza pedagogica per la disabilità e la marginalità
 ● Filosofia
 ● Scienze e tecniche delle attività motorie preventive e adattate
 ● Scienze pedagogiche

Facoltà di Scienze Linguistiche e Letterature Straniere  
(Modern Languages and Literature)

 ● Lingue, letterature e culture straniere
 ● Scienze linguistiche

Facoltà di Scienze Politiche e Sociali (Political and Social 
Sciences)

 ● Comunicazione per l´impresa, i media e le organizzazioni 
complesse

 ● Gestione del lavoro e comunicazione per le organizzazioni
 ● Politiche e servizi sociali per le famiglie, i minori e le comunità
 ● Politiche europee ed internazionali
 ● Politiche per la cooperazione internazionale allo sviluppo
 ● Politiche pubbliche

Piacenza-Cremona campus
Facoltà di Economia e Giurisprudenza (Economics & Law)

 ● Food marketing e strategie commerciali
 ● Gestione d´azienda

Facoltà di Scienze agrarie, alimentari e ambientali (Agricultur-
al, Food and Environmental Sciences)

 ● Food marketing e strategie commerciali
 ● Scienze e tecnologie agrarie
 ● Scienze e tecnologie alimentari 

Facoltà di Scienze della Formazione (Education)
 ● Progettazione pedagogica nei servizi per minori

Brescia campus
Facoltà di Lettere e Filosofia (Humanities)

 ● Filologia moderna
 ● Gestione di contenuti digitali per i media, le imprese e i 
patrimoni culturali

 ● Scienze Religiose

Facoltà di Psicologia (Psychology)
 ● Psicologia degli interventi clinici nei contesti sociali

Facoltà di Scienze della Formazione (Education)
 ● Progettazione pedagogica e formazione delle risorse umane

Facoltà di Scienze Linguistiche e Letterature Straniere (Mod-
ern Languages and Literature)

 ● Lingue, letterature e culture straniere

Facoltà di Scienze Matematiche, Fisiche e Naturali (Mathe-
matics, Physics and Natural Sciences)

 ● Fisica  ● Matematica
Roma campus
Facoltà di Economia (Economics)

 ● Management dei servizi

Facoltà di Medicina e Chirurgia (Medicine and Surgery)
 ● Biotecnologie mediche
 ● Management dei servizi
 ● Scienze infermieristiche e ostetriche

How to apply
To submit applications for the programs taught in Milan,
Piacenza-Cremona and Brescia please complete an online 
application form available at > www.ucscinternational.it (also 
available in Italian). 

To submit applications for programs taught in the Rome cam-
pus please contact > international.inquiry@rm.unicatt.it

Graduate degrees Lauree magistrali
Italian-taught

Milan campus

Facoltà di Economia (Economics)
 ● Account e Sales Management. Tecniche di gestione e nego-
ziazione applicate alle vendite

 ● Diritto tributario
 ● Economia e gestione degli scambi internazionali
 ● Executive Master in Social Entrepreneurship 
 ● Executive pmi e competitività
 ● International Human Resource Management. Gestire persone 
e culture nelle imprese internazionali

 ● Marketing management (edizione diurna e serale)
 ● Museologia, museografia e gestione dei beni culturali

Facoltà di Giurisprudenza (Law)
 ● Consulenza del lavoro e direzione del personale
 ● Diritto penale dell’impresa

Facoltà di Lettere e Filosofia (Humanities)
 ● Account e Sales Management. Tecniche di gestione e nego-
ziazione applicate alle vendite

 ● Comunicazione, marketing digitale e pubblicità interattiva
 ● Comunicazione musicale
 ● Digital communications specialist
 ● Fare TV: gestione, sviluppo, comunicazione
 ● Ideazione e progettazione di eventi culturali – MEC
 ● Media relation e comunicazione d’impresa
 ● Museologia, museografia e gestione dei beni culturali
 ● Professione editoria cartacea e digitale
 ● Progettare cultura. Arte, design, imprese culturali

Facoltà di Psicologia (Psychology)
 ● Disfunzioni cognitive in età evolutiva
 ● Gestione delle persone nelle organizzazioni: gli strumenti di 
intervento della psicologia del lavoro

 ● Neuropsicologia: valutazione, diagnosi e riabilitazione
 ● Sport e intervento psicosociale

Facoltà di Scienze Bancarie, Finanziarie e Assicurative (Ban-
king, Finance and Insurance Sciences)

 ● Credit risk management

Facoltà di Scienze della Formazione (Education)
 ● Diagnosi e terapia dei disturbi del movimento e delle malattie 
neurologiche degenerative

 ● Relazione d’aiuto in contesti di sviluppo e cooperazione 
nazionale ed internazionale

 ● Servizi educativi per il patrimonio artistico, dei musei storici e 
di arti visive

Facoltà di Scienze Linguistiche e Letterature Straniere 
(Modern Languages and Literature)

 ● Account e Sales Management. Tecniche di gestione e nego-
ziazione applicate alle vendite

 ● Deutsch für die internationale wirtschaftskommunikation
 ● Didattica dell’Italiano L2
 ● Digital communications specialist
 ● Fare TV: gestione, sviluppo, comunicazione
 ● International Human Resource Management. Gestire persone 
e culture nelle imprese internazionali

Facoltà di Scienze Politiche e Sociali (Political and Social 
Sciences)

 ● Comunicazione, marketing digitale e pubblicità interattiva
 ● Comunicazione per le industrie creative
 ● Economia e politiche internazionali
 ● Risorse umane e organizzazione

Facoltà di Economia e Giursprudenza
 ● Executive pmi e competitività

Facoltà di Medicina e Chirurgia
 ● Diagnosi e terapia dei disturbi del movimento e delle malattie 
neurologiche degenerative

 
Piacenza-Cremona campus

Facoltà di Economia e Giurisprudenza (Economics & Law)
 ● Management Agro-alimentare – SMEA
 ● Management Internazionale – M-MINT
 ● International Management – MIM
 ● Public Governance & Management
 ● Management e Innovazione delle Pubbliche Amministrazioni 
– MIPA

Facoltà di Scienze agrarie, alimentari e ambientali 
(Agricultural, food and envirnmental Sciences)

 ● Food-identity (Prodotti tipici europei)
 ● Enologia e Marketing – MEM
 ● Management Agro-alimentare – SMEA
 ● Viticoltura ed enologia europea ed internazionale

Brescia campus

Facoltà di Lettere e Filosofia (Humanities)
 ● Business content management. Web & Social Marketing per 
le Imprese e i Territori

Facoltà di Psicologia (Psychology)
 ● Neuropsicologia: valutazione, diagnosi e riabilitazione

Specializing masters 

Master universitari
Italian-taught
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 ● Interventi specializzati per il sostegno all’integrazione scolasti-
ca degli studenti sordi

Facoltà di Scienze della Formazione (Education)
 ● Sviluppo umano e ambiente. Governance, processi formativi, 
conoscenza scientifica per custodire il creato

Facoltà di Scienze Matematiche, Fisiche e Naturali (Mathema-
tics, Physics and Natural Sciences)

 ● Sviluppo umano e ambiente. Governance, processi formativi, 
conoscenza scientifica per custodire il creato

Facoltà di Scienze Politiche e Sociali (Political and Social 
Sciences)

 ● Sviluppo umano e ambiente. Governance, processi formativi, 
conoscenza scientifica per custodire il creato

Rome campus

Facoltà di Economia (Economics)
 ● Hospital-based health technology assessment
 ● Competenze e servizi giuridici in sanità
 ● Management delle imprese biomediche e biotecnologiche
 ● Organizzazione e gestione delle aziende e dei servizi sanitari
 ● Pharmacy management. Organizzazione e gestione della 
farmacia

 ● Risk management - decisioni, errori e tecnologia in medicina
 ● Valutazione e gestione delle tecnologie sanitarie

Facoltà di Scienze Politiche e Sociali
 ● Management e clinica delle emergenze sanitarie, sociali in 
contesti interculturali

Facoltà di Medicina e Chirurgia (Medicine and Surgery)
 ● Accessi venosi a medio e lungo termine
 ● Alimentazione per la salute, il benessere e lo sport
 ● Alta formazione e qualificazione in cure palliative
 ● Angiologia
 ● Approcci chirurgici alla cerniera craniocervicale (cadaver lab 
sulla chirurgia spinale complessa)

 ● Assistente alla ricerca clinica
 ● Assistenza infermieristica penitenziaria
 ● Bioetica e formazione
 ● Breast nurse
 ● Chirurgia bariatrica e metabolica
 ● Chirurgia colo rettale
 ● Chirurgia digestiva oncologica
 ● Chirurgia epato-biliare
 ● Chirurgia rifrattiva e dei trapianti di cornea
 ● Competenze e servizi giuridici in sanità
 ● Cure palliative e terapia del dolore per professioni sanitarie
 ● Diagnosi e terapia dei disturbi del movimento e delle malattie 
neurologiche e degenerative

 ● Diagnosi e terapia delle patologie ipotalamo ipofisarie
 ● Diagnostica ecografica internistica e terapia ecoguidate
 ● Diagnostica molecolare in medicina personalizzata
 ● Dietetica e nutrizione
 ● Endocrinologia e senologia
 ● Endoscopia
 ● Endoscopia digestiva operativa
 ● Epidemiologia e biostatistica
 ● Fisioterapia applicata allo sport
 ● Hospital-based health technology assessment
 ● Informatica medica per il laboratorio analisi
 ● La collaborazione tra medico e psicologo base nell’assistenza 
primaria

 ● La cura alla fine della vita. Clinica, etica, organizzazione, conti-
nuità assistenziale

 ● Malattie allergiche severe (alimenti, farmaci, imenotteri, lattice, 
anafilassi e asma grave)

 ● Management delle classi delle professioni sanitarie riabilitati-
ve tecniche per le funzioni di coordinamento

 ● Management delle imprese biomediche e biotecnologiche
 ● Management e clinica delle emergenze sanitarie, sociali in 
contesti interculturali

 ● Management per le funzioni di coordinamento delle profes-
sioni sanitarie (sedi di Brescia, Cotignola, Potenza e Tricase)

 ● Management delle imprese biomediche e biotecnologiche
 ● Nursing degli accessi venosi
 ● Nursing del paziente chirurgico settico
 ● Organizzazione e gestione delle aziende e dei servizi sanitari
 ● Ortognatodonzia clinica
 ● Pharmacy management. Organizzazione e gestione della 
farmacia

 ● Pianificazione, programmazione e progettazione dei sistemi 
ospedalieri e socio-sanitari

 ● Politiche migratorie human care e management sostenibile
 ● Psico-oncologia
 ● Psicologia e trapianti d’organo (psicotrapiantologia)
 ● Risk management – decisioni, errori e tecnologia in medicina
 ● Scienze biomediche, autoptiche e istocitotecnologiche 
(biomedical science in pathologists’ assistant and histocytote-
chnologists)

 ● Sepsi in chirurgia
 ● Simulazione avanzata e sicurezza del paziente
 ● Simulazione avanzata e sicurezza del paziente, nursing
 ● Sistemi di qualità: gxp e iso
 ● Strumentisti di sala operatoria 
 ● Sviluppo preclinico e clinico del farmaco: aspetti tecni-
co-scientifici, regolatori ed etici

 ● Tecnica e diagnostica delle autopsie e procedure istopatolo-
giche

 ● Tecniche di ecografia cardiovascolare
 ● Terapia intensiva pediatrica
 ● Tossicologia clinica d’urgenza
 ● Tossicologia clinica d’urgenza, nursing
 ● Trapianti d’organo ed emodialisi
 ● Tutoraggio clinico nelle professioni sanitarie -  competenze e 
metodologie didattiche

 ● Valutazione e gestione delle tecnologie sanitarie

How to apply

To apply for Italian-taught Specializing Masters please visit
> master.unicatt.it or contact > international.inquiry@unicatt.it

Please note: this list may be subject to change 

Student services 

International student associations (Milan campus)
 ● Erasmus Student Network (ESN)
 ● Exchange Student Erasmus Guide (ESEG)

The associations are an invaluable support network for inter-
national students. They organize numerous social and cultural 
events, tours and recreational activities.

Smint Piacenza (Piacenza campus)
Smint Piacenza is a student association, comprised of both 
Italian and international students. The association helps students 
from all faculties get together, assists new students become fa-
miliar with Piacenza and its surrounding area, to be familiar with 
the campus, and in particular to make the most of the university 
experience through different activities.

Library

A unique underground and prestigious library containing over 2 
million volumes in Milan. 

Sport facilities

Milan campus
What is CUS?
Centro Universitario Sportivo (CUS) is an association that promo-
tes sport and physical education for university students in Milan. 
The CUS information point is located at the Milan campus, 
Largo A. Gemelli, 1.

What is GetFIT?
A trendy gymnasium located just 5 minutes walking distance
from Cattolica Milan campus, boasting added value with a
sauna, swimming pool and squash courts.
Feature:
Special gym subscriptions are available to Cattolica international 
students thanks to the collaboration between UCSC Internatio-
nal and GetFIT gym.

Piacenza campus
Università Cattolica’s Piacenza campus collaborates with various 
sports centers, sports societies/clubs, and gyms, located both in 
Piacenza and in Cremona. Students are recommended to bring 
their Student Card. For detailed information please visit
> piacenza.unicatt.it/convenzioni_sport.pdf

Health center

Milan campus
The Cattolica Health Center provides students with medical 
care, nursing care and psychological counseling. General, 
specialist (gynecology, ophthalmology, diet) and preventative 

medical examinations are available to students. 
Feature: Visits are free, no appointment needed.

Piacenza campus 
There is on campus Medical Assistance which provides all regi-
stered students with medical care, nursing care and psychologi-
cal counselling.
Feature: Visits are free but you are advised to book an appointment.

Study & work abroad

Students can enhance their university studies by taking part in 
an international experience by studying abroad through Catto-
lica’s semester & summer programs, language courses or work 
experience abroad.

EDUCatt

What is EDUCatt?
A non-profit foundation, ensuring that students receive equal 
access to different services in Cattolica. EDUCatt manages scho-
larships, financial support, and residency/dormitory accommo-
dation.

Medical insurance

EU Citizens
If you are a national from either an EU Member State or an 
EEA country or you are of Swiss nationality, you should have a 
European Health Insurance Card (eHIC, Italian acronym: TeAM) 
obtained in your home country from your national healthcare 
authority. The European Health Insurance Card (or eHIC) allows 
you to receive medical treatment in another member state for 
free, or at a reduced cost. A patient contribution is required for 
prescriptions, medical examinations, oral and dental care.

Non-EU Citizens
If you are a non-EU citizen you must take out an International 
Health Insurance which covers costs related to medical treat-
ment and admission to hospital. If allowed by the Embassy/
Consulate, you can also buy an Italian national Health Insuran-
ce upon arrival to Milan. It is called “INA Assitalia” and costs 
€98 for a period of 12 months, but only covers emergency 
treatments. UCSC International will provide all necessary forms 
during the Orientation Events.

Language support

Milan campus
Studying in a country with a different culture and language can 
be a very daunting experience. The Italian language  & culture 
course is designed especially to help students take their first 
steps and build their knowledge of the Italian language and 

Life at Cattolica



54 55

environment, giving them the necessary tools to better commu-
nicate with locals and deal with everyday situations. 

The students’ learning journey will be guided by a team of qua-
lified and experienced native speaking instructors who know 
the situations you are likely to encounter and will point you in 
the right direction.

Language support is also provided by Cattolica’s International 
Students Association, ESEG, through the extracurricular activity, 
Language Sharing. This peer-to-peer method gives students 
the possibility to be a teacher of his/her native language with 
another person from a different background.  Language sharing 
creates the perfect multicultural environment for international 
and local students.

Italian language & culture course
The Pre-session intensive course (45 units) is held at the 
beginning of each semester. The Semester course (45 units) 
runs throughout the semester and in conjunction with other 
academic coursework. 
For updated fees, please visit > www.ucscinternational.it 

Local transportation

Getting around Milan is very easy and accessible. In Milan, the 
public transport system is run by Azienda Trasporti Milanesi 
(ATM) which operates the metro, bus and tram network. All 
tickets can be purchased at newsstands, from the tabacchi 
(tobacconist stores marked with a large “T”), or at the metro 

stations. The same ticket can be used for all three transport 
networks, for up to 90 minutes, however the same ticket cannot 
be used twice for the metro even within the 90 minutes. The 
cost of a single ticket is €1,50.  
For students studying in Milan, we recommend purchasing the 
re-chargeable ATM transportation pass for €22 per month (plus 
a €10 subscription fee). 

Can I work while studying?

Non-EU students entering Italy on a student VISA are permitted 
to work part-time (20 hours per week). Please note that many 
part-time job employers require students to have a good know-
ledge of the Italian language. 

Living expenses per annum  

Accommodation  
(not including meals)*
From €5,000 to €8,000

Personal expenses
From €2,400 to €4,800 

Books €400

Local Transportation €200

Food From €1,500 to €2,000 

Travelling and extra-curricu-
lar activities From €1,000 to 
€2,000

* The cost may vary depending on the area, the kind of room 
(single or double), utilities etc.

The housing  solution

Milano 
International 

Living Service (MIL 
Service)

Off-campus 
dorms

Finding 
your own 

accommodation
What is MIL Service?
A student housing company run by a 
young and professional team, located 
at UCSC International.  
A selection of furnished accommoda-
tion is available in Milan and Piacen-
za-Cremona, through MIL Service, 
which offers: 

 ●Single or shared rooms in  
off-campus dorms 
 ● Fully furnished shared  
apartments 

Facilities include: 
 ●Wireless internet connection
 ●Utilities (water and electricity)
 ●Biweekly cleaning service
 ● TV
 ●DVD player
 ●Kitchenware

For more information, please visit 
> www.milservice.com

Single or shared rooms in a 
residence hall are conve-
niently located off-campus. 
> www.milservice.com

Students can find their own  
accommodation before and upon 
arrival in rental apartments with oth-
er students. For assistance students 
should refer to: 

 ●University housing announcement 
boards
 ●Assistance from the international 
student associations, ESN or ESEG 
 ●Housing websites 

Cattolica can assist students with 
finding temporary accommodation 
until permanent housing is found.

Internship opportunities

Internships are not mandatory in all of our Bachelor of Science 
degrees, though highly recommended in order to boost your 
University experience and gain new practical skills. Our career 
service (Servizio Stage & Placement) is at your disposal for 
finding internship opportunities in your preferred field. Through 
the online platform you will be able to access thousands of 
internship offers and contact the company/firm
directly. 

There are no remuneration standards. Some internships may 
include a reimbursement (lunch and transportation), others may 
offer a monthly stipend, whereas some internships may not be 
paid. You will be able to view this information when browsing 
the different offers.

Career service

Your experience in Cattolica is the first step towards a fulfilling 
education, which will allow you to excel in the work field. 
Cattolica’s Career Service will accompany you through this 
journey: the dedicated staff will help orientate you along the 
paths of research, internships and employment, providing highly 
valued information and support. We can safely say that num-
bers speak for themselves: over 6,900 internships are underta-
ken annually, and the Career Service boasts contacts with over 
2,000 companies.

Comitato Università Mondo del Lavoro/University - Job market special committee Cattolica’s partner companies

ABC - PRODUCTION AGENCY
ALLIANZ SPA
ALTROMERCATO
ANHEUSER-BUSCH INBEV
ANTINCENDI UNIDET SRL
APS ITALIA SRL
ARTSANA GROUP
ASSOCHANGE
AUCHAN
AUTOGRILL GROUP
AUTOSTRADE PER L’ITALIA SPA
AVSI, NGO
AZIENDE RIUNITE CAFFÈ SPA
BANCA POPOLARE DI MILANO
BCC BANCO AGROBRESCIANO
BEST ADVANCE SRL
BEST NEST SRL
BETA 80 SPA
BIALETTI INDUSTRIE SPA
BLEI WORLDWIDE ADVERTISING
BMW GROUP
BSI BANK
BUREAU VERITAS ITALIA SPA
CANDY HOOVER GROUP SRL
CBM ONLUS
CEBI ELECTROMECHANICAL
CHAMBER OF COMMERCE
COCA-COLA HBC
COLDIRETTI
COMITATO TELETHON
CONFINDUSTRIA, BRUSSELS
COOPI - MILAN
COOPSETTE SCRL
COPAT SOC. COOP
CSI PIEMONTE, CONSORTIUM
FOR INFORMATION SYSTEMS
DAL MOTORS COMPANY
DANONE SPA
DELOITTE
DHL GLOBAL
DIESEL SPA
EDISON SPA
EFREM, NGO

EIB
ENEL SPA
ENI
ERG SPA
EUROFLY SPA
EURONICS ITALIA SPA
EUROP ASSISTANCE ITALIA SPA
EUROPEA SOC. COOP.
EUROPEAN PARLIAMENT
EUROPEAN TRAINING
FOUNDATION
FALCK GROUP
FAO, ROME
FEDERAL EXPRESS EUROPE
FEM ITALIA ONLUS
FIAT I&CS SCPA
FIERA MILANO
FOCSIV - ROME
FONDAZIONE CARIPLO
FONDAZIONE CESAR, NGO
FONDAZIONE COMETA
FONDAZIONE ITALIA CINA
FONDAZIONE JOHNSON &
JOHNSON
FONDAZIONE MONSERRATE
FONDAZIONE SODALITAS
FONDAZIONE SPE SALVI
FRATELLI DE CECCO SPA
GENERALI GROUP
GI GROUP
GLOBAL STRATEGY GROUP
GRANAROLO SPA
GRUPPO BANCARIO CREDITO
GRUPPO BNL PARIBAS
GRUPPO CAMPARI
GRUPPO FEG
GRUPPO HERA
GRUPPO INDUSTRIALE TOSONI
GRUPPO OBIETTIVO LAVORO
GRUPPO SCARPA & COLOMBO
GRUPPO SOFIDEL
GUCCI
HABASIT ITALIANA SPA

HENKEL
HUAWEI
IBM
INDESIT COMPANY SPA
INDIAN CHAMBER OF COMMERCE
INDUSTREE GROUP
INDUSTRIE DE NORA SPA
INSTITUT CATHOLIQUE DE PARIS
INTER-AMERICAN
DEVELOPMENT BANK
INTERNATIONAL ADVERTISING ASS
INTESA SANPAOLO
ISAGRO SPA
ISCOS - ROME
ITALCEMENTI GROUP
ITALIAN-RUSSIAN CHAMBER
OF COMMERCE
ITALTEL SPA
KPMG
LAVAZZA
LORIEN CONSULTING
MAUCA FILM
MEDIA SALLES
MEDIACOM ITALY
METHODOS SPA
MICROFINANZA RATING LLC
NESTLÉ PURINA PETCARE
NEW TECNO SRL
NOVAMONT SPA
NURUN - GLOBAL INTERACTIVE
MARKETING AGENCY
OBSERVATOIRE DE LA FINANCE
PANASONIC
PERFETTI VAN MELLE GROUP
PHILIPS SPA
PIRELLI & C. SPA
PLASTIPAK SRL
PONTIFICAL COUNCIL FOR
JUSTICE AND PEACE
POSTE ITALIANE SPA
PRICEWATERHOUSECOOPERS
PRIVATE SECTOR FEDERATION
PROMOEST SRL

PROMOS, MILAN
RADIO ACTIVITY SRL
REGIONE LOMBARDIA
RENDER IMAGE SRL
RGA SRL
RISKART SPA
RISTOCHEF SPA
ROCHE SPA
SACE, ROME
SAIPEM SPA
SAN PELLEGRINO SPA
SCS AZIONINNOVA SPA
SDI GROUP
SEC SOCIETAS EUROPAEA AD
COMMUNICATIONES SRL
SGS ITALIA SPA
SINSYS, INTER-BANK COMPANY
SMA SPA
SNAIDERO SPA
SOLUTIONS SRL
SORGENTE GROUP
SOTRAL SPA
TECHNIP ITALY
TELECOM ITALIA GROUP
TELECOM ITALIA SPARKLE SPA
THE ECO ARCHITECTURAL
STUDIO SRL
THE UNITED NATIONS WORLD
FOOD PROGRAM
THE WALT DISNEY COMPANY
THE WORLD BANK
UBI BANCA
UNCTAD
UNDP
UNICEF
UNICREDIT
UNRIC, VODAFONE GROUP
WHIRLPOOL EUROPE SRL

What’s next?
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Save the Date*
 ● Priority consideration deadline 1 (EU and non-EU students): 
February 1, 2016

 ● Priority consideration deadline 2 (EU and non-EU students): 
March 15, 2016

 ● Priority consideration deadline 3 (EU and non-EU): April 15, 
2016

 ● Final deadline for non-EU students only: May 15, 2016
 ● Final deadline for EU students: June 15, 2016

Due to the restrictive and lengthy nature of the student pre-reg-
istration process required by the Italian diplomatic represen-
tations, we strongly advise non-EU students to apply by the 
priority deadline 2 (March 15, 2016). For details please visit 
> www.ucscinternational.it  

Entry requirements*
Graduate requirements

 ● You need to hold an undergraduate degree, obtained after 
a minimum of 3 years of study (180 ECTS) and in a subject 
which is relevant to the chosen degree course. If you’ve 
undertaken less than 15 years of total schooling, you may not 
be eligible for admission to a graduate program. 

 ● The degree has to be issued by a higher education institution 
which is accredited or recognized in the awarding country

 ● Cattolica will evaluate your academic and personal back-
ground and decide if you meet the specific conditions for 
admission to the graduate degree of your choice 

 ● You must obtain your undergraduate degree by the end of 
July 2016 (September for EU students). 

Language requirements*
English language proficiency 
(Only applicable to degree courses taught in English). For appli-
cants whose first language is not English they will need to either:

 ● Have a TOEFL iBT overall score of at least 80 or an Academic 
IELTS overall score of at least 6.0 or;

 ● Have successfully completed a degree program taught in the 
English language.

Cattolica’s TOEFL institution code is 2605.

Italian language proficiency 
(Only applicable to degree courses taught in Italian). 
Non-native Italian speakers, or candidates that have not carried 
out their previous schooling in Italian, should have a minimum 
knowledge of Italian upon enrollment, which is a B2 in the 
European framework of measurement of language proficiency, 
which corresponds to about 120 hours of language instruction.

Submitting proof of Italian proficiency upon submission of the 
application is encouraged. However, if no evidence is submit-
ted, an Italian Language Test will be administered before the 
beginning of the Academic Year. Those candidates that do not 
meet the minimum proficiency level will be required to take 
an Italian language courses either before the beginning of the 
first semester or during the course of the first semester of their 
program until they meet the required level.

* There may be some variations based on the specific program 
and/or the student’s academic system of origin. Please check 
the program specific webpage or contact 
> international.inquiry@unicatt.it to have the most up-to-date 
information 

Residency Tuition fees Scholarship opportunities

EU residents (or non-EU residents with 
an EU generated income)

Tuition ranges from €3,600 to
€8,600 per annum (varies according
to the degree program and financial 
background of the student or student’s 
family if dependent)*.

EU residents may apply for regular 
financial aid and additional scholarships 
provided by EDUcatt. For details please 
refer to > educatt.unicatt.it 

Non-EU residents Tuition is €8,540 per annum To be considered for the partial merit 
based scholarships awarded by Cattolica, 
simply click ‘yes’ in the relevant section of 
the online application form 
> www.ucscinternational.it

* Fees are based on the 2015/2016 academic year and may be subject to slight variations

Tuition fees & scholarships

Admission requirements 

& procedures 2-year Master of Science

Save the Date*
Each program has three different deadlines:

 ● Deadline 1/2/3: priority consideration deadline is for all ap-
plicants. Students wanting to be considered for scholarships 
are advised to apply by this deadline as a majority of the 
scholarships will be assigned within this first call 

 ● Deadline 4: some scholarships may still be available but 
very limited. For greater chance to receive a scholarship it is 
advised to apply by the priority consideration deadline 

 ● Deadline 5: is the final deadline, no scholarships will be 
available

Tuition fees & scholarships

Entry requirements*
Admission requirements

 ● Completion of at least an undergraduate degree, obtained 
after a minimum of 3 years of study (180 ECTS), with the ex-
ception of the Master in Economics and Finance (please see 
program-specific requirements at page 30)

 ● The undergraduate degree must be obtained before the start 
of the program

 ● Università Cattolica will evaluate candidates’ academic and 
personal background and decide if they meet the specific 
conditions for admission to the chosen graduate program 

Language requirements*
English language proficiency 
(Only applicable to masters in English, except International 
Cooperation & Development, International Relations, Middle 
Eastern Studies). For applicants whose first language is not 
English they will need to either:

 ● Have a TOEFL iBT overall score of at least 80 or an Academic 
IELTS overall score of at least 6.0 or;

 ● Have successfully completed a degree program taught in the 
English language.

Cattolica’s TOEFL institution code is 2605.

Master program Start date Deadline 1 Deadline 2 Deadline 3 Deadline 4 Deadline 5

Corporate Communication Sept. 2016 Feb. 1, 2016 Mar. 15, 2016 Apr. 15, 2016 May 15, 2016 June 30, 2016

Economics and Finance Sept. 2016 Feb. 1, 2016 Mar. 15, 2016 Apr. 15, 2016 May 15, 2016 June 30, 2016

International Business Sept. 2016 Feb. 1, 2016 Mar. 15, 2016 Apr. 15, 2016 May 15, 2016 June 30, 2016

International Marketing  
Management

Sept. 2016 Feb. 1, 2016 Mar. 15, 2016 Apr. 15, 2016 May 15, 2016 June 30, 2016

International Screenwriting and 
Production

Oct. 2016 Feb. 1, 2016 Mar. 15, 2016 Apr. 15, 2016 May 15, 2016 June 30, 2016

Arts Management Jan. 2017 Apr. 15, 2016 May 15, 2016 June 30, 2016 Sept. 15, 2016 Oct. 30, 2016

Luxury Goods Management Sept. 2016 Feb. 1, 2016 Mar. 15, 2016 Apr. 15, 2016 May 15, 2016 June 30, 2016

Luxury Goods Management 
(Executive part-time edition)

Sept. 2016 Feb. 1, 2016 Mar. 15, 2016 Apr. 15, 2016 May 15, 2016 June 30, 2016

International Cooperation  
and Development

Jan. 2017 Apr. 15, 2016 May 15, 2016 June 30, 2016 Sept. 15, 2016 Oct. 30, 2016

International Relations Jan. 2017 Apr. 15, 2016 May 15, 2016 June 30, 2016 Sept. 15, 2016 Oct. 30, 2016

Middle Eastern Studies Jan. 2017 Apr. 15, 2016 May 15, 2016 June 30, 2016 Sept. 15, 2016 Oct. 30, 2016

Please check www.ucscinternational.it for updates or contact international.inquiry@unicatt.it

Master program Tuition Master program Tuition Master program Tuition

Corporate Communication €8,500 International Business €12,000 International Cooperation  
and Development

€7,500

Economics and Finance €10,000 International Marketing  
Management

€12,000 International Relations €10,000

Arts Management €10,000 Luxury Goods Management €10,000 Middle Eastern Studies €7,500

Screenwriting and Production € 8,000 Luxury Goods Management 
(Executive part-time edition)

€9,500 For details on our scholarship 
opportunities please visit our website  
> www.ucscinternational.it

Admission requirements 

& procedures 1-year Specializing Masters
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1. Select your program

Read the guide or check the information on our website  
> www.ucscinternational.it
Should you have any doubts please do not hesitate to contact our Inquiry 
Management Team through the contact form on our website or via e-mail  
> international.inquiry@unicatt.it

2. Apply

Applications for M.Sc. at Milan, Piacenza-Cremona and Brescia campus-
es should be submitted online. The online application form, application 
instructions and full admission guidelines are available at 
> www.ucscinternational.it

English-taught Specializing Masters: the online application form, applica-
tion instructions and full admission guidelines are available at 
> www.ucscinternational.it
Italian-taught Specializing Masters: > master.unicatt.it

3. Admission feedback

If your application to Università Cattolica (Milan, Piacenza-Cremona and 
Brescia campuses) is successful you will receive an e-mail. The e-mail will 
outline:

 ● The course you have been accepted to
 ● The fees payable
 ● The conditions of offer, if any

We will also inform you if your application for admission is declined.

4. Accept your offer

To accept your place at Università Cattolica please access your online 
application, accept the offer and pay the deposit

5. Obtain a student Visa

Non-EU Citizens require a visa for a stay of longer than three months (90 
days). Upon receipt of the due deposit. Università Cattolica will issue a for-
mal Admission Letter that will be sent to you via e-mail. Use this document 
to apply for a Student Visa at the Italian Embassy or Consulate of your juris-
diction. Find the closest Embassy or Consulate 
> www.esteri.it/visti/rilascio.asp

Milano
Piacenza-Cremona
Brescia
Roma

> www.ucscinternational.it 

How do I apply?



Contacts

Università Cattolica del Sacro Cuore
Mailing Address
UCSC International
International Admissions Office
Via Carducci 28/30, I-20123 Milano - Italy 
Tel. +39 02 7234 5108
Fax +39 02 7234 5806
> www.ucscinternational.it
> international.inquiry@unicatt.it

UCSC.International

@ucscinternational

@ucsc_int

MyCattolica


